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ABSTRACT 
Approximately 33 percent of the world's population has membership with the 
Christian religion. This membership percentage is projected to decline to about 15.4 
percent by 2020. Since the mid 1960s, membership in the Mainline tradition of the 
Protestant denomination has continued to decline steadily, particularly in the United 
States of America. Studies show that churches have not kept pace with the population 
growth. About 3 percent of the market share of the population is lost to competition, 
annually. In addition, the globalization of religious pluralism has had a strong negative 
impact on church membership rate. The decline in membership has brought attention to 
the need for membership retention strategies in churches. 
This study examines if there is a relationship between satisfaction with attributes 
of worship, church characteristics, and church member characteristics and the intention to 
leave a church. A convenience sampling of 171 members of Baptist, Pentecostal, and 
Non-denominational churches completed surveys in this correlational (explanatory) 
study. Multiple regression analyses were conducted to test the hypotheses of the 
relationships between four dimensions of the attributes of worship, church characteristics, 
and church member characteristics and the intention to leave a church of a church 
member. 
Results of psychometric analyses of the Worshippers Satisfaction Survey 
indicated a good internal consistency for the four dimensions of attributes of worship. 
The results related to the Self-continuity Drive Index indicated higher internal consistency 
among this sample than stated in other studies. The results related to the Intention to 
Leave Index indicated minimum acceptable required estimates reliability among this 
sample. Respondents' satisfaction with the pulpit ministry and church environment 
dimensions of the attributes of worship, and the church member characteristics of age and 
self-continuity drive were found to be explanatory variables of the intention to leave a 
church. No church characteristics were found to be explanatory variables. 
This study aimed to address the deficiency in the theoretical and empirical 
literature about membership retention and the intention to leave a religious organization, 
such as a church. With the declining membership in the Christian religion, church 
administrators could find the results of this study useful in understanding the factors that 
affect a member's intention to leave a church. 
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CHAPTER I 
INTRODUCTION 
Background to this Study 
Of the world's most popular religions, Christianity, with membership of 
approximately 33 percent of the world's population (Barrett, 1993; Barrett, Johnson, & 
Crossing, 2005; Hansen & Woolridge, 2002), is predicted to experience the greatest 
membership decline. Church membership projection has indicated a decline of 
approximately 25 percent by 2025 (Hansen & Woolridge, 2002). The membership 
decline became evident in the mid 1960s, particularly, in the United States among the 
Protestant denomination (Flowers, 2008; Mead, 2006; Taylor, 1997; Williams, 2002), 
which is the largest group of the Christian religion (U.S. Religious Landscape Survey, 
2008; Williams, 2002). 
The Protestant denomination consists of two main groups; the Mainline tradition 
and the Evangelical tradition (Sundberg, 2000; U.S. Religious Landscape Survey, 2008). 
The Mainline tradition accounts for approximately 18.1 percent of the United States 
population (US. Religious Landscape Survey, 2008). It is made up of liberal members, 
in regard to the Christian teachings about moral and political issues (Flowers, 2008; 
Sundberg, 2000). The Evangelical tradition accounts for about 26.3 percent of that 
population (U.S. Religious Landscape Survey, 2008) and is made up of members who are 
conservative regarding these issues (Flowers, 2008; Sundberg, 2000). 
Both the Mainline tradition and the Evangelical tradition include such 
denominations as Episcopalian, Presbyterian, Methodist, ((Bottum, 2008; Flowers, 2008; 
Sundberg, 2000; U.S. Religious Landscape Survey, 2008) and Baptist (Sundberg, 2000; 
U.S. Religious Landscape Survey, 2008). The Evangelical tradition also includes 
Pentecostal denomination (Flowers, 2008; Sundberg, 2000; U.S. Religious Landscape 
Survey, 2008), and Non-denominational churches (Flowers, 2008; Sundberg, 2000; U.S. 
Religious Landscape Survey, 2008). 
Studies have noted a consistent loss of believers from the Mainline tradition. 
Between 1990 to 2008, the number of people identified as belonging to the Mainline 
tradition fell from 18.7 percent of the United States population to 12.9 percent (Watson, 
2010). Approximately 40 percent of the congregations within the denominations that are 
associated with the Mainline tradition are found to be experiencing a net zero growth 
(Melheim, 2007). Overall, the Mainline tradition has experienced a larger percentage 
rate of the decline among all the Protestant members ((Bottum, 2008; Dougherty, Maier, 
& Vander Lugt, 2008; Flowers, 2008). 
Between 1965 and 2005, the Episcopalian membership fell from 1.9 percent to 
0.8 percent of the U.S. population (Mead, 2006). In 2005, 1.55 percent of the 
membership was lost. The low number of members resulted in the denomination being 
dropped from among the list of the top ten largest churches in the Mainline churches. 
Only about 2.3 million people of the approximately 300 million people in the United 
States have membership with the Episcopalian denomination (Bottum, 2008). 
During the period of 1965 and 2005, the Presbyterian membership declined by 1.3 
percent, a decrease from 3.2 million to 2.4 million (Mead, 2006). Approximately 30,000 
members were lost annually between the 1960's and 1997. The membership declined by 
about 20,000 from 1997 to 1998, and by approximately 27,473 in 1999 (PCUSA 
Membership Losses Growing, 2010). During 2003, the decline in membership resulted 
in a net loss of approximately 46.658 members (Presbyterian Losses Largest Since '83, 
2004). In 2008, while the Evangelical Presbyterian church membership declined by 
about 4,730, the Mainline Presbyterian church membership declined by 69,000 
(Presbyterian Denomination Posts First-ever Decline, 2009). Overall, only about 2.3 
million of the 300 million people in the United States are identified with the Mainline 
Presbyterian denomination (Bottum, 2008). 
Between 1965 and 2005, the United Methodist experienced a decline in 
membership of almost 1.5 percent; a decrease from 11 million to 8.2 million (Mead, 
2006). The denomination has experienced consistent decline in membership since 1968 
(Methodist Ranks Drop, 2006). Between 1980 and 2000, over one million members were 
lost (Dougherty, Maier, & Vander Lugt, 2008). In 2004, the United Methodist 
membership decreased by about 69,141 members (Methodist Giving Rises, 2005). 
According to recent figures, between 2005 and 2006, membership again fell 
approximately 63,696, from 7,995,429 to 7,93 1,733 (as cited in UMC Membership 
Down, 2008). Other study finds that only about 8.1 million of the United States 
population belongs to the United Methodist denomination (Bottum, 2008). In addition, 
recent figures show that between 1990 and 2006, church attendance fell approximately 4 
percent (as cited in UMC Membership Down, 2008). 
The Baptist denomination includes, but is not limited to, American Baptist, which 
is associated with the Mainline tradition, and Southern Baptist, which is associated with 
the Evangelical tradition (Flowers, 2008; Sundberg, 2000). Overall, the Baptist 
denomination accounts for approximately 10.8 percent of the Evangelical tradition and 
1.9 percent of the Mainline tradition (U.S. Religious Landscape Survey, 2008). 
Between 1965 and 1994, while the American population grew about 30 percent, 
the American Baptist experienced a 3.3 percent loss df membership (Sundberg, 2000). 
Of the approximately 300 million people in the United States, only about 1.5 million 
people have membership with the American Baptist denomination (Bottum, 2008). The 
.Southern Baptist experienced a membership growth of 45 percent during the period of 
1965 and 1994 (Sundberg, 2000); however, the membership is predicted to decrease 
(Southern Baptists Seek to Shake Membership Malaise, 2009). 
The Pentecostal denomination is seen as the fastest growing movement in the 
history of the Christian religion, increasing in membership from 8.5 million to more than 
400 million worldwide (Sundberg, 2000). The denomination includes, but is not limited 
to, the Church of God (Belcher & Hall, 2001) and the Assemblies of God. The 
Assemblies of God began with 300 members and pastors in 1914 and expanded to 53 
million by 2005. Much of the growth began in the 1960's (Johnson, 2008). 
In the recent years, an increasing amount of people have been associated with 
Non-denominational (Alwin, Felson, Walker, & Tufis, 2006). Between 1990 and 2008, 
membership in the Non-denominational churches increased from approximately 200,000 
to about 8 million (Shah, 2009). A Non-denominational church is characterized by its 
loose affiliation with bible institutes, and is more aligned with independent bible schools, 
ministers, and pastors. The constituencies generally are the urban middles class 
(Waldrep, 2007), and the emphasis is from a relational perspective with God (Shah, 
2009). 
Studies have indicated some membership growth among the Evangelical tradition 
and loss among the Mainline tradition (Dougherty, Maier, &Vander Lugt, 2008; Flowers, 
2008; Sundberg, 2000; Watson & Scalen, 2008). Studies find that less than one fourth of 
the people in the United States have membership with churches in the Mainline tradition 
(Dougherty, Maier, & Vander Lugt, 2008). Nevertheless, while over time the Protestant 
denomination, which was made up of more than 50 percent of the United States 
population in the 1960's (Bottum, 2008), has experienced some membership growth and 
loss between the Evangelical traditions and Mainline Traditions (Mead, 2006; Williams, 
2002), the percentage of membership, on the whole, has continued to decline steadily 
since the mid 1960's (Webb, Joseph, Schimmel, & Moberg, 1998; White & Simas, 2008; 
Williams, 2002). As of the 197OYs, membership in the Protestant denominations has 
declined approximately 34 percent (White & Simas, 2008) and the Mainline churches 
currently constitutes only 8 percent ( B o w ,  2008). 
Research has shown that churches have not kept pace with the population growth 
in the United States. Studies find that many congregations on the whole are often 
discontinued annually (Dougherty, Maier, & Vander Lugt, 2008). Also, at the most, only 
40 percent of the population is categorized as regular church attendees (Hansen & 
Woolridge, 2002). 
There is also an increase in the percentage of the population who are unaffiliated 
(Baker & Smith; 2009; Klaff, 2006). Unaffiliated refers to one not belonging to a 
specific religion (Religious Affiliation, 2008). According to ARIS report, the number of 
people identified as unaffiliated grew between 1990 and 2001 (as cited in Shah, 2009). 
Study shows that between the 1990's and 2000, there was an increase from 8.2 percent in 
the population percentage identifying as having no religious preference. By 2001, 
approximately 14 percent indicated having no preference as to any specific religion 
(Baker & Smith, 2009; Klaff, 2006). 
Researchers have also brought attention to a non-religion trend (Sherkat, 2001). 
Study shows that over 16 percent of the adults in American do not belong to a religion 
(Religious Affiliation, 2008). This group includes the agnosticism and atheism (Smith & 
Simmonds, 2006). An agnostic is an individual who doubts that God exists or believes 
that the certainty of God's existence is not possible. An atheist is a person who does not 
believe or who denies that God exists (The American Heritage Dictionary, 2000). 
The globalization of religious pluralism has also provided individuals with 
choices (Berger, 2005). And, studies have found that religious pluralism has a strong 
negative impact on church membership rate (Olsen, 1999). As a result, the 
denominations within the Christian religion are facing competition (Melheim, 2007). 
About 3 percent of the Mainline denomination market share of the population is 
lost to competition, annually (Melheim, 2007). For example, Christianity is experiencing 
competition from other religions, such as Islam, to win souls (Mortensen, 2004; Ojo, 
2007). Research has noted that thousands of individuals throughout the world are 
converting to Buddhism (Berger, 2005). Also, members are being lost to the Mormons 
(Melheim, 2007). The religions of Hindu and Sikh also add to the different religions, 
making the United States, which was once a Christian nation, the most religiously diverse 
in the world (Klaff, 2006). 
The increase attention to members as consumers also has forced pastors into a 
religious competition (Marti, 2008). While freedom of choice in religious affiliation 
makes religious mobility common (Sherkat, 2001), the development of the capacity to 
function in such induced competition is essential to the survival of the church (Berger, 
2005). Therefore, the declining membership in the Christian religion has brought 
attention to the need for membership retention strategies in churches (Hansen & 
Woolridge, 2002). 
As one of many religious choices, the Christian religion must become more 
marketable (Mortensen, 2004). The utilization of modem marketing techniques is 
essential to a congregation's growth success, in light of the religious competition 
(Watson & Scalen, 2008). Church leaders are beginning to embrace the marketing 
concept (White & Simas, 2008). However, church administrators face a challenge in 
developing a better understanding of the needs of the market segments, which include 
prospective members, current members, and former members (Webb, et al., 1998). 
Studies suggest that key factors in congregational growth include the utilization of 
modern marketing technique, net-working with similar churches, and the delivery of 
messages that are culturally relevant to the community populatio:~ (Watson & Scalen, 
2008). Research suggests that satisfaction with how worship is conducted in the areas of 
pulpit ministry, music ministry, congregational participation, and church environment 
could have an impact on church attendance (Mehta & Mehta, 1995). 
Studies also have linked member characteristics to membership retention in 
organizations (Bhattacharya, 1998; Conklin & Desselle, 2007). Specifically, diversity 
has been found to be associated with growth in churches in the Mainline tradition (Blau, 
Redding, & Land, 1993). Other member characteristics could include group 
identification, duration of membership, and financial contribution behavior 
(Bhattacharya, 1998). The increase in the amount of cash receive is identified as a factor 
in defining church growth (Watson & Scalen, 2008). Characteristics such as church size 
and location also have been identified as factors in studies about membership retention 
(Hansen & Woolridge, 2002; Taylor, 1997). Research suggests that the geographic 
location and changing neighborhood composition influence the need to reach out for 
members, and are associated with the characteristics necessary for the sustainability of an 
organization, such as church (Dougherty & Mulder, 2009). 
Although retaining members is a critical activity in solving membership decline 
(Webb, et al., 1998), there also may be a need to understand an individual's desire to 
remain with an organization when exploring factors affecting the intention to leave 
(Bansel, Irving, & Taylor, 2004). Some individuals may get comfort from being with 
people of similar demographics. The similarity may serve to reinforce self-identities. 
However, others may be open to diversity and new experiences. The desire for 
maintaining self-identities has to do with an individual's level of self-continuity 
(Goldberg, Riordan, & Zhang, 2008). 
Literature suggests that individuals generally categorize themselves in groups 
according to the potential to maintain positive self-identities with group members 
(Goldberg, Riordan, & Schaffer, 2003; Goldberg, et al., 2008). Identification with an 
organization impacts an individual's level of self-continuity. The greater the degree of 
identification, the more membership with the organization defines the individual. In such 
a case, it is less likely that intentions to leave will develop (Van Dick, Christ, 
Stellmacher, Wagner, Ahlswede, Grubba, Hauptmeier, Hohfeld, Moltzen, & Tissington, 
2004). However, there might be differences in individuals' perceptions regarding the 
importance of group member similarities (Goldberg, et al., 2003; Goldberg, et al., 2008). 
Purpose 
While many studies have examined membership retention and the intention to 
leave of individuals in various organizations, a major gap has been identified in the 
theoretical and empirical literature about members' intention to leave a religious 
organization, such as a church. For instance, the degree of self-continuity drive has not 
been examined as a church member characteristic affecting the intention to leave a 
church. The purpose of this study is to address the deficiency by examining the factors 
associated with retaining members in churches in the Christian religion. 
This study aims to extend the investigation of the importance of Mehta and 
Mehta's (1995) satisfaction factors (pulpit ministry, music ministry, congregational 
participation, and church environment) and examine if there is a relationship between 
those factors and the intention to leave a church. Furthermore, this study will examine if 
church characteristics and member characteristics affect church members' intention to 
leave a church. Self-continuity drive will be examined as a church member characteristic 
in this study. This study will focus specifically on church members in the Protestant 
denomination groups of Baptist, Pentecostal, and Non-denominational churches. 
This study will examine 19 attributes that were found to be significantly important 
in Mehta and Mehta's (1 995) study, in which respondents rated the importance of 
satisfaction with four components of the attributes of worship. Mehta and Mehta's 
(1995) study presented the 19 attributes in the four components in order of importance as 
follows: 
1. Pulpit ministry which consists of the attributes of relevance of message, 
pastor's speech, guest speakers, and quality of message; 
2. Music ministry which consists of the attributes of quality of choir, hymns and 
songs, and congregational singing; 
3. Congregational participation which consists of the attributes of time for 
mediation, tithing or pledging, participation in communion, responsive reading, 
and being prayed for; and 
4. Church environment which consists of attributes of childhood facilities, 
friendly congregation, sound system, youth activities, convenient location, singles 
activities, and floral decoration. 
Also, this study will include the church characteristics of denomination and 
membership size. In addition, this study will include the church member characteristics 
of age, gender, race, marital status, number of children, education, income, years with the 
organization, and self-continuity drive. This study examines if there is a relationship 
between the independent variables, satisfaction with attributes of worship, church 
characteristics, church member characteristics, and the dependent variable, intention to 
leave a church. 
Definitions of Terms 
Independent Variables 
Satisfaction with attributes of worship 
Theoretical definition. Satisfaction is defined as the pleasure that is derived from 
gratification of an appetite, need, or desire, or the fulfillment of such appetite, need, or 
desire (Taylor, 1997; The American Heritage Dictionary, 2000; Wong, 2000). Attribute 
is the quality or characteristic of a person or thing (The American Heritage Dictionary, 
2000). Worship is defined as a private or public activity involving an individual or the 
assembling of individuals in response to the Lordship of God (Robinson, 2000). 
Operational definition. In this study, satisfaction with attributes of worship is 
defined as a pleasurable fulfillment or a positive state of mind (Chumpitaz and 
Paparoidarnis, 2004; Geyskens, Steenkamp, & Kurnar, 1999; Wong, 2000) resulting from 
an overall assessment of the four components of (1)pulpit ministry (relevance of 
message, pastor's speech, guest speakers, and quality of message); (2) music ministry 
(quality of the choir, hymns and songs, and congregational singing); (3) congregational 
participation (time for mediation, tithing or pledging, participation in communion, 
responsive reading, and being prayed for); and (4) church environment (childhood 
facilities, friendly congregation, sound system, youth activities, convenient location, 
singles activities, and floral decoration) (Mehta & Mehta, 1995). 
Church characteristics 
Theoretical definition. Church is defined as to regard all members in the 
Christian religion as one spiritual body. It also refers to the conducting of a Christian 
worship service (The American Heritage Dictionary, 2000). 
Operational definition. In this study, church is defined as a public building used 
especially for conducting Christian worship (The American Heritage Dictionary, 2000). 
Theoretical definitions. Church characteristics are defined as to include message 
delivery and church size ((Warf & Winsberg, 2010). Also, it includes the teaching of 
doctrine (Hemphill, 2006). Doctrine is the principles that are believed or accepted by 
organized groups. The classification of groups is defined as denomination (The 
American Heritage Dictionary, 2000). 
Operational definition. In this study, church characteristics are defined as the 
denomination, an organized group of religious congregations (The American Heritage 
Dictionary, 2000), and church attendance size (Dougherty, 2003). The characteristics of 
denomination are Baptist, Pentecostal, and Non-denominational (U.S. Religious 
Landscape Survey, 2008). Size is characterized as small for churches with 300 or less 
members; medium for those with 300 to 1000 members; and large for churches with over 
1000 members (Taylor, 1997). 
Church membership characteristics 
Theoretical definition. Church member characteristics are defined as personal 
demographics and family status (U.S. Religious Landscape Survey, 2008). 
Operational definition. In this study, church member characteristics are defined 
as a member's (age, gender, race, marital status, number of children, education, income, 
years with the organization, and self-continuity drive). Self-continuity drive is defined as 
the degree of desire for positive identification among individuals with similar 
characteristics (Goldberg, 2005; Goldberg, et. al., 2008). 
Dependent Variable 
Intention to leave 
Theoretical. Intention to leave is defined as one's contemplation, consideration, 
or propensity of leaving a job or an organization (Barak, Nissly, & Levin, 2001; Bibby, 
2008; Bigliardi, Petroni, & Dormio, 2005). 
Operational. In this study, intention to leave is defined as one's contemplation of 
leaving an organization (Barak, et al., 2001; Bigliardi, et al., 2005), such as a church. 
Assumptions 
This study was built upon the following assumptions: 
1. The declining membership rate in the Christian religion is of concern to 
church members. 
2. Identifying the factors affecting church membership retention is of importance 
to pastors and church administrators in the Christian religion. 
3. The respondents will be truthhl in responding to the survey questions. 
Justification 
This study is valid because of the significance, feasibility, and the degree to which 
it is researchable. The United States and other democracies were built on Christian 
values (Neuhaus, 2007). The stabilization and continued existence of a democratic 
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society hinge on certain moral codes of the Christian religion. Embedded in Christianity 
is the obligation to do good works for one another and the responsibility to protect 
reasoning in discussions about issues relating to mankind, which are necessary for 
democracy (Neuhaus, 2007). 
Also, Christianity has had a positive impact on social changes and humanitarian 
aid globally (Mead, 2006). Christianity has influenced areas such as education, 
industrialization, and the promotion of a civil society (Nemoianu, 2002). Through 
evangelism, many medical and educational institutions have been established, and 
economic development has been promoted in poor countries worldwide (Lang'at, 2002). 
Poor countries are least capable of meeting their needs. They have the highest rate of 
health problems and face the greatest debilitating effects from natural disasters and 
violence. Approximately 14 million poor people throughout the world die yearly (Gostin 
& Archer, 2007). 
Christians have been instrumental in shaping the United States foreign policies on 
humanitarian aid and human rights (Mead, 2006). As a result, the United States has been 
able to lessen suffering by providing millions of tons of food aid through agencies such 
as World Vision (Beckrnann, 2008). Poverty, a great concern in the Christian religion 
(Mead, 2006), continues to rise, and there is a need for increase Christian efforts to deal 
with the growing rate. But in order to maintain the Christian religion, the Christian 
communities have to be preserved (Nabie, 2005). 
This study is significant because it attempts to explain the factors that are critical 
to retaining members in Christian communities, such as churches. This study adds to the 
body of knowledge about satisfaction and membership retention, and self-continuity 
drive. With the high rate of declining membership in the Christian religion, the results of 
this study could be useful in assisting church administrators develop a better 
understanding of the factors that affect a member's intention to leave a church. Also, 
with the high percent of churches that are discontinued yearly, the knowledge could be 
critical to the sustainability of churches in the Christian religion as a whole. 
This study is feasible because it can be implemented at a reasonable cost and in a 
reasonable amount of time. There is also a sufficient amount of subjects available for 
participation in this study. In addition, this study implements appropriate procedures to 
protect the rights of the human subjects in the research. This study is researchable 
because the problem of church membership retention is definable, and the variables are 
measurable. Also, the variables can be analyzed by using statistical analyses in testing 
the hypotheses to answer the research question. 
Delimitation and Scope 
1. The geographic area and setting were limited to two Baptist, two Pentecostal, 
and two Non-denominational but Christian churches in Palm Beach County, 
Florida. 
2. The members are over 18 years of age and are able to read, write, and speak- 
English. 
3. The members are not pastors, ministers, deacons, or spouses of the pastors, 
ministers, or deacons. 
This correlational study is limited to a non-random sample of church members in 
six churches in the geographic area and setting of Palm Beach County, Florida. This 
study examines the relationship between the satisfaction with attributes of worship, 
church characteristics, church member characteristics, and the intention of a church 
member to leave a church. Church was defined as a public building used for Christian 
worship. Each of the six churches was selected as the setting. In order to achieve the 
desired sample size in this study, a convenience sample of all the members who are 
present at the church at the time that the survey is distributed will be invited to 
participate. The data that will be analyzed included each church member's satisfaction 
with four components of attributes of worship, self-continuity drive, personal and social 
demographic status, and the church member's intention to leave the church. 
Chapter I have provided an overview of this study. It included an introduction to 
the problem area of church membership retention under investigation in this study. It 
described the purpose of this study and provided both theoretical and operational 
definition for each of the variables. Also, it provided justification for this study, and 
listed the delimitations and scope of this study. Chapter I1 provides a review of the 
literature and theoretical framework, research questions, and hypothesis identified for this 
study about factors associated with church membership retention. 
CHAPTER I1 
LITERATURE REVIEW, THEORETICAL FRAMEWORK, 
AND RESEARCH QUESRTONS 
Introduction 
The review of literature provides an overview of member satisfaction, self- 
continuity drive, and membership retention. The review of literature also provides a 
theoretical framework for this study. The theories in this study are limited to 
membership retention and intention to leave. The theories include Ajzen's theory of 
planned behavior and Tajfel's social identity theory. The theoretical framework guides 
this study about church satisfaction, and includes variables such as attributes of worship, 
church characteristics, church member characteristics and intention to leave a church. In 
addition, the research question to be answered and the hypotheses to be tested are 
provided in the review of literature. 
Review of Literature 
Member Satisfaction and Retention 
Several studies have highlighted the impact of member satisfaction in addressing 
an individual's intention about remaining with an organization (Behery & Paton, 2008; 
Bibbly, 2008; Conklin & Desselle, 2007; Hansen & Woolridge, 2002). Studies also have 
examined the role of member satisfaction in the switching or leaving behavior of 
members in an organization. Member satisfaction also has been addressed in studies 
about church attendance (Hansen & Woolridge, 2002; Mehta & Mehta, 1995; Taylor, 
1997). Research has shown that when members are satisfied with the service that an 
organization provides, it is more likely that they will not leave (Motheral & Heinle, 
2004). 
Satisfaction contributes to the process of turnover. It has been found to be 
positively related to retention (Behery & Paton, 2008; Hansen & Woolridge, 2002) and 
negatively related to intention to leave (Hwang & Kuo, 2006; Morrison, 2004; Van Dick, 
Christ, Stellmacher, Wagner, Ahlswede, Gmbba, Hauptmeier, Hohfeld, Moltzen, & 
Tissington, 2004). Researchers suggest that identifying the factors that influence 
turnover could be useful for taking preventive actions against the behavior (Hwang & 
Kuo, 2006). Behavior is one's ultimate action (Weber & Gillespie, 1998). Researchers 
have found that behavior can be predicted by intentions (Bibby, 2008; Labatmediene, 
Endriulaitiene, & Gustainiene, 2007). 
Ajzen's theory of planned behavior suggests that attitude, subjective norm, and 
perception impact one's behavioral intentions. The theory identifies the three major 
constructs of behavioral belief, which deals with the attitude regarding a behavior; 
normative belief, which is about the subjective norm of the behavior; and control belief, 
which has to do with the perception of being able to carry out the behavior (Bamberg, 
Ajzen, & Schmidt, 2003). The theory proposes that the stronger an individual's intent to 
perform a behavior, the more likely the person is expected to exhibit such behavior 
(Dawkins & Frass, 2005). Also, intention can be influenced if intervention significantly 
affects attitude, subjective norm, or perception (Bamberg, et al., 2003). In addition, a 
person's prior experience will affect the degree of stability of their beliefs, attitudes, and 
intentions during a tested period (Doll & Ajzen, 1992). This theory is socially 
significant in addressing essential issues about an individual's behavioral intent and is 
useful in predicting the intent to leave of a church member. 
Samad (2006) used a self administered survey with a random sampling of 300 
Malaysian government doctors in an explanatory (correlational) research design to test 
the relationship between organizational commitment, satisfaction, and turnover intention. 
Results found a significant negative relationship between satisfaction and turnover 
intention. 
Samad concluded that higher levels of satisfaction lead to lower turnover 
intention. This supports other findings about the negative relationship between 
satisfaction and turnover intention. This study has implications for membership 
retention. The major limitation of this study is the sample population being specific to 
the Malaysian government doctors and does not allow the results to be generalizable to 
other populations. 
An understanding of the factors that predict satisfaction could be useful in 
improving member satisfaction. Some studies have suggested that socio-demographic 
characteristics such as gender, age, and income could predict satisfaction. There has been 
inconsistency, however, in the findings (Motheral & Heinle, 2004). 
Motheral and Heinle (2004) used a random sampling method with a final sample 
size of 3,680 drug prescription plan members in a non-experimental, quantitative research 
design to examine the relationships between socio-demographic and health plan 
characteristics and health plan member satisfaction. This study used a four-part survey 
with questions about members' socio-demographic characteristics; medical benefits; 
knowledge, attitude, and drug prescription benefits preferences; and satisfaction. 
Predictors of satisfaction were examined using logistic regression. Results found 
no significant relationship between the characteristics of age, sex, and income and overall 
satisfaction. However, health plan characteristics, such as size of the organization were 
found to be significant predictors of satisfaction. In addition, Motheral and Heinle (2003) 
noted that it appeared that negative experience with health benefits also affected 
satisfaction. 
The results of this study have implications for church membership retention. The 
major limitation of this study is the sample population of drug prescription plan members 
which does not allow the results to be generalizable to other population. 
Worshippers Satisfaction and Retention 
The focus on variables that impact church member satisfaction and membership 
retention is needed in order for organizations to be pro-active (Hansen & Woolridge, 
2002). Non-profit organizations such as churches are focusing on improving satisfaction 
among worshippers (Mehta & Mehta, 1995). Some strategies are aimed at ministering to 
the whole person, enhancing congregational programs (Johnston & Benitez, 2003), and 
designing sermons to address need-specific issues (Webb, et al., 1998). Some churches 
also have adopted an entertaining approach which includes dance and drama in their 
services (White & Simas, 2008). Supporting arguments have expressed that this is 
critical to reaching the non-member market segment (White & Simas, 2008). Also, it is 
suggested to be important to the sustainability of the church (Sherman & Devlin, 2000). 
Satisfaction is essential to repeat customers. It could be significant in maintaining loyal 
church attendees (Mehta & Mehta, 1995), as the managing of satisfaction is critical in 
retaining members in the church (Hansen & Woolridge, 2002). 
Mehta and Mehta (1995) used a multiple choice questionnaire with a cluster 
random sampling of 3 19 residents in an exploratory (comparative) and explanatory 
(correlational) research design to determine church worshippers satisfaction. The 
questionnaire was organized into the following three main sections: (1) rating important 
attributes of worship, (2) respondent's satisfaction with current church attributes and the 
four components, and (3) personal data and background information. Each section ended 
with an overall satisfaction of the four components. This study also examined if 
worshippers attitudes toward the church and worship service can account significantly for 
their overall worship satisfaction. 
The overall satisfaction with the service was concluded to be a function of 
satisfaction with the attributes of the service. These attributes, in order of importance, are 
relevance of message, pastor's speech, guest speakers, and quality of message, quality of 
choir, hymns and songs, and congregational singing, time for mediation, tithing or 
pledging, participation in communion, responsive reading, and being prayed for, 
childhood facilities, friendly congregation, sound system, youth activities, convenient 
location, singles activities, and floral decoration. 
No significant differences in attitude and satisfaction were found according the 
member demographics of marital status, number of children in household, and income. 
However, significant differences were found according to religious preference, gender, 
age, and church attendance. 
This study has implications for religious organizations and, specifically, church 
administrators. The major limitation in this study is the convenience sample of 
respondents from one location at one time not allowing results to be generalizable to 
other populations. 
Other Church Factors Associated with Retention 
Church Characteristics 
The success of an organization, such as a church, is measured according to the 
growth (Dougherty, 2004; Hadaway, 1990; Hemphill, 2006; Warf & Winsberg, 2010). A 
phenomenon, megachurch, has exemplified congregational success through the rate of 
growth and membership size. Researchers have noted an association between Protestants 
and Non-denominational churches and megachurches. About 2 percent of megachurches 
are Protestants and one-third are Non-denominational churches (Warf & Winsberg, 
2010). 
The characteristics of a megachurch include non-traditional ways of delivering the 
church message, a focus on social and charitable issues, and the promotion of civic and 
political duties. The membership is more diverse, and the ministries are member needs 
and interest oriented rather than theology. There are huge modern buildings. Both the 
interior and exterior generally has attractive architectural style. The enormous number of 
attendees is one characteristics that attract others (Warf & Winsberg, 2010), and the 
increase in membership is usually a main characteristic indicating success (White & 
Simas, 2008). 
While numerical growth is important, certain other characteristics of a church 
should also be developed. These characteristics include prioritizing worship, teaching 
sound doctrine, uniting in prayer, and nurturing biblical fellowship. Prioritizing worship 
is about the passion to praise Christ. The characteristic of teaching sound doctrine deals 
with preaching messages that change hearts (Hemphill, 2006). This has to do with Mehta 
and Mehta's (1995) attributes of worship component, pulpit ministry, which is about the 
relevance and quality of message (Mehta & Mehta, 1995). This sometimes challenges 
supporters of church growth, who are generally more inclined to downplay doctrines in 
order to reach the younger generation (Hemphill, 2006). 
The characteristic of uniting in prayer involves a devotion to prayer (Hemphill, 
2006). This deals with Mehta and Mehta's (1995) attributes of worship component, 
congregational participation, which includes time for meditation and being prayed for 
(Mehta & Mehta, 1995). 
Nurturing biblical fellowship does not only deal with the meeting together of 
members for fellowship, but the reaching out to help meet the needs of others (Hemphill, 
2006). This characteristic deals with Mehta and Mehta's (1995) attributes of worship 
component, church environment, which include friendly congregation, youth and single 
activities, and childhood facilities (Mehta & Mehta, 1995). 
By nature, the existence of the church involves an understanding of the social and 
relational concept of individuals (Cusick, 2006). Sustaining spiritually based 
communities requires not only the reinforcing of spiritual teachings, but the providing of 
opportunities for social support as well (Ka'opua, Gotay, & Boehm, 2007). Attracting 
and building strong relationships, maintaining, and enhancing those relationships are key 
marketing concepts (Fruchter & SiguC, 2005; Wong & Sohal, 2002), which historically 
has to do with retention (Aspinall, Nancarrow, & Stoen, 2001). Research has found that 
some of the strategies that are being used with the aim of ministering to the whole person, 
provide assistance, and enhance congregational programs include the implementation of 
faith based programs such as exercise and health programs, and after-school care 
(Johnston & Benitez, 2003). 
Church Member Characteristics 
Overall, 78.4 percent of adults in the United States of America are identified as 
Christians. In regard to gender, between 40 percent and 47 percent of adults in the 
Christian religion are male and 53 percent to 60 percent are female. Regarding diversity 
in educational background, approximately 11 percent to 16 percent are college graduates, 
and between 25 percent and 47 percent make less than $30,000 per year (U.S. Religious 
Landscape Survey, 2008). 
Of the percentage of the population that is identified as Christians, approximately 
51.3 percent are identified as Protestants. Approximately 13 percent to 21 percent make 
over $100,000 and between 54 percent and 59 percent of are married. In terms of age 
diversity, approximately 21 percent of are between the ages of 18 and 29 years old, 54 
percent are between the ages of 50 and 64 years old, and 42 percent are over the age of 65 
(U.S. Religious Landscape Survey, 2008). 
A troubling aspect of the characteristics of church members is the lack of racial 
and ethnic diversity among the members (Dougherty, 2003; Marti, 2008; U.S. Religious 
Landscape Survey, 2008). Within Christian communities, only 8 percent of the churches 
are considered multi-racial (U.S. Religious Landscape Survey, 2008). While contextual 
factors such as church location could, to some degree, account for the lack of racial 
diversity, the nature of the religious market contributes, in part, with an evangelism 
strategy that drives members to reach out to others with similar characteristics in an effort 
to increase membership (Dougherty, 2003). 
Self-Continuity Drive and Retention 
Demographic similarities have been identified as the basis for how individuals 
categorize themselves in order to maintain or reinforce positive identities. The desire for 
maintaining positive identity with others of similar or dissimilar demographics has to do 
with an individual's level of self-continuity drive. The level of self-continuity drive can 
vary from low to high (Goldberg, 2005; Goldberg, et al., 2008), and vary according to 
individual (Ersner-Hershfield, Garton, Ballard, Samanez-Larkin, & Knutson, 2009). 
Henri Tajfel's theory of social identity about comparisons of social category 
identification and group values in intergroup behavior (Tajfel, 1986; Van Dick, Wagner, 
Stellmacher, Christ, & Tissington, 2004) proposes that people categorize themselves into 
groups with which they want to be positively identified (Bedolla, 2003; Goldberg, et al., 
2003). The theory also proposes that organizational satisfaction influences a member's 
level of identification (Bhattacharya, et al., 1995; Swanson & Davis, 2006), and that a 
relationship exists between higher levels of identification and positive attitude (Van Dick, 
Wagner, Stellmacher, Christ, & Tissington, 2005). The theory is socially significant in 
addressing essential issues about member satisfaction (Swanson & Davis, 2006) and is 
useful in predicting relationships between those with high and low self-continuity drive. 
Goldberg, Riorgan, and Schaffer (2003) used a non-experimental, quantitative 
research design with 108 middle-level to upper-level managers in city government to 
examine the ways in which demographic variables moderate the relationship between 
group members with similarities and group cohesiveness. This study tested the 
hypothesis (HI) about the mediating role of self-continuity in the relationship between 
similarity and work group processes such that similarity will positively impact group 
processes with individuals who have a high desire for continuity, and negatively impact 
group processes with individuals who have a low desire for continuity; and (H2) about 
the mediating role of status in the relationship between similarity and work group 
processes such that similarity will have will have a positive impact on group process with 
individuals who do not perceive their work group as status enhancing, and little impact 
on group process with individuals who do. 
Perceived demographic similarity was assessed using three separate single-item 
measures about similarity in demographic variables such as age. A six-item scale was 
created to assess deep-level similarity such as perspective and outlook. A four-item 
measure was created to assess perception about status enhancement. Also, a four-item 
scale about ones preference to be with similar people was created to measure continuity. 
Group effectiveness and group cohesiveness were assess with Knouse and Dansby's 1999 
measures, and items from Michigan Organizational Effectiveness Questionnaire 
measured open group process and internal fragmentation. Riordan and Weatherly's 1999 
six item scale measured group identification. Reliability of the measures was not 
reported. 
Results found that the relationship between race similarity and feelings of group 
cohesiveness, and the relationship between gender similarity and perception of group 
cohesiveness were moderated by self-continuity. Participants with low desire for self- 
continuity had positive attitudes in diverse groups. Those with strong desire for self- 
continuity indicated a positive attitude in groups with similarities. 
Limitations not in this study are using perceived similarity items as dependent 
variables and controlling for social desirability. Areas for future research study should 
examine diversity or similarity in organizational norms and the impact on the interaction 
demographic similarity, motives, and employee outcomes. 
Theoretical Framework 
The major theories that guide this study are the theory of planned behavior mode 
developed by Ajzen (2006) and the social identity theory developed by Tajfel(1986). 
The theoretic literature which focused on membership retention and individual's intention 
to leave an organization is about the behavioral and social variables influencing retention 
and the intention to leave. 
First, the literature about planned behavior mode deals with an individual intent to 
perform a behavior, such as leave or remain with an organization which is the main focus 
of this study. The research points out that understanding the factors that impact a 
behavior could be useful in preventing the behavior. The theoretical literature highlights 
that intention is a predictor of behavioral outcome. 
Next, the theoretical literature about social identity theory which deals with the 
categorization of individuals according to similar characteristics is extended to include 
the categorization of individuals according to dissimilar characteristics. The literature 
suggests that identification is influenced by satisfaction, a main topic in this study, and 
also a predictor of intention. 
Research Question 
This study examines the satisfaction with the attributes of worship (pulpit 
ministry, music ministry, church environment, church participation), church 
characteristics (denomination, membership size), and church member characteristics 
(age, gender, race, marital status, number of children, education, income, years with the 
organization, and self-continuity) and the intention to leave of church members. The 
following research questions and hypotheses are developed to address the gap in the 
theoretical and empirical literature. The research question address is: 
(1) Is there a relationship between satisfaction with attributes of worship, church 
characteristics, church member characteristics and intention to leave of a church 
member? 
Research Hypotheses 
The hypotheses are: 
HI: Satisfaction with attributes of worship is a significant explanatory variable affecting 
intention to leave a church. 
H2: Church characteristics are significant explanatory variables affecting intention to 
leave a church. 
H3: Church member characteristics are significant explanatory variables affecting 
intention to leave a church. 
H4: Satisfaction with attributes of worship, church characteristics, and church member 
characteristics are significant explanatory variables affecting intention to leave a church. 
The literature review presented the key concepts in this study. The major gaps in 
the literature are the lack of empirical literature examining the relationship between: (1) 
the satisfaction with Mehta and Mehta's (1995) four components of attributes of worship 
and intention to leave, and (2) self-continuity drive as a church member characteristics 
and intention to leave. The theoretical framework focusing on attitude and intent on 
behavioral outcome, along with how individuals evaluate groups according to other 
relevant groups, evaluate their belongingness in or identification with a group, and the 
influence of satisfaction on the level of group identification provide the conceptual 
relationships in this study. Figure 2-1 depicts the hypothesized relationship between 
independent and dependent variables that are examined in this study. 
Hypothesized Model 
I Intention to Leave a Church 1 
Figure 2-1. Hypothesized model of the relationship between the independent 
variables, satisfaction with attributes of worship, church characteristics, church member 
characteristics and the dependent variable, intention to leave a church. 
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Chapter I1 has provided an overview of the empirical and theoretical literature. 
The major gaps identified in the literature consist of: (1) the relationship, if any, between 
the satisfaction with Mehta and Mehta's four components of attributes of worship and the 
intention to leave of a church member, and (2) the degree of self-continuity drive has not 
been examined as a church member characteristic affecting the intention to leave of a 
church member. 
CHAPTER I11 
RESEARCH METHODOLOGY 
This section presents the research methodology that addresses the testing of the 
research question and hypotheses that were developed from gaps in the theoretical and 
empirical literature about church membership retention, member's self-continuity drive 
and the intention to leave of members in the Christian religion. This section includes a 
description of the research design, sampling plan, ethical consideration and data 
collection procedures, data analysis methods, and concludes with an evaluation of the 
research methods. 
Research Design 
A quantitative, non-experimental, descriptive, correlational research design is 
used with independent variables, satisfaction with attributes of worship, church 
characteristics, and church member characteristics and dependent variable, intention to 
leave to answer the research question and test the hypotheses in this study. This research 
design is determined to be the most appropriate to examine the stated hypotheses and 
research question as this study uses questionnaires in collecting and analyzing data in a 
numerical form in order to describe the relationships between the variables. Also, no 
treatment will be administered to the participants involved. 
Population and Sampling 
Target Population 
The target population is Protestant church members of three denominations; 
Baptist, Pentecostal, and Non-denominational churches. Protestants make up the largest 
percentage of the Christian religion (U.S. Religious Landscape Survey, 2008; Williams, 
2002). Baptist, Pentecostal, and Non-denominational churches account for the three 
largest groups of Protestant churches. Some of the sub-denominations in the Baptist 
denomination include Southern Baptist, Independent Baptist, Missionary Baptist, Regular 
Baptist, and other Baptist, such as Primitive Baptist. Some of the sub-denominations in 
the Pentecostal denomination include Assemblies of God, Church of God, Apostolic, and 
Pentecostal Holiness. Non-denominational is made up of Interdenominational, 
Evangelical, Charismatic, Fundamentalist, and Christian segments of the Non- 
denominational churches (U.S. Religious Landscape Survey, 2008). 
A search of the online yellow pages found a listing of at least 180 Baptist 
churches, 238 Pentecostals, and 95 Non-denominational churches in West Palm Beach 
and the surrounding areas in Palm Beach County, Florida. No standard database that 
tracks membership in the churches was found. 
Accessible Population 
The accessible population will consist of members of two churches from each of 
the denomination of Baptist, Pentecostal, and Non-denomination Christian churches in 
Palm Beach County that will be selected to participate in this study. The Baptist 
churches are the Orthodox Zion Primitive Baptist Church and Mount Calvary Baptist. 
The Pentecostal churches are the Refuge Apostolic Church and Church of God of 
Prophecy. The Non-denominational Christian churches are the Covenant Centre 
International and Engrafted Word Worship Center. A convenience sampling of the 
members who are present at each of the churches at the time that the questionnaires are 
distributed will be invited to participate in this study. 
A minimum sample size of 170 church members is required for this study. The 
minimum sample size was determined using the rule of thumb, N > 50 + 8m, where m is 
the number of predictor variables. In this study, a total of 15 predictor variables will be 
used. This rule is recommended for a medium effect size (? = 0.12) with a statistical 
power of .80 and alpha = .05 (Green, 1991). An attempt will be made to obtain a 
minimum of 50 participants from each denomination to use in this study. 
Eligibility of Criteria and Exclusion Criteria 
Eligibility of Criteria 
The eligibility requirements for participation in this study are: 
1. The participants are 18 years of age or older. 
2. The participants have obtained membership in the church selected. 
3. The participants can read and write English. 
3. The participants have given voluntary consent. 
Exclusion Criteria 
The exclusion criteria are: 
1. The members who are under the age of 18 years old; 
2. Visitors; 
3. Regular attendees who have not obtained membership in the church selected; 
4. Pastors and their spouses; 
5. Members in ministerial positions and their spouses; 
6. Church employees; and 
7. Members who cannot read and write English. 
Instrumentation 
This study uses the intercept interview survey method to collect data from 
participants. The survey consists of four parts and is structured as follows: The church 
members' satisfaction is assessed first with the Worshippers Satisfaction Questionnaire. 
The self-continuity scale is used next to assess the members' degree of self-continuity. 
The Intention to Leave Index from the Michigan Organizational Assessment 
Questionnaire is used last to assess the church members' intention to leave the church. 
The questionnaires have been tested prior to conducting this study. The survey will take 
approximately 15 minutes to complete. 
Part 1: Worshippers Satisfaction Questionnaire 
Part 1 of the survey instrument is used in this study to test satisfaction with 
attributes of worship. The survey is created and is based on Mehta and Mehta's (1995) 
Worshippers Satisfaction Questionnaire. The questionnaire assesses the satisfaction with 
four components of worship (1) pulpit ministry, (2) music ministry, (3) congregational 
participation, and (4) church environment. The wording on this instrument is adapted 
and uses a seven-point Likert type scale ranging from "very satisfying to very 
dissatisfying", as is coded as follows: Very Satisfy = 7; Mostly Satisfy = 6; Satisfy = 5; 
Neutral = 4; Dissatisfy = 3; Mostly Dissatisfy = 2; and Very Dissatisfy = 1. The mean 
score of each of the four components of the attributes of worship is used to determine the 
overall satisfaction with the attributes of worship. 
Part 2: Self-continuity Drive Index 
Part 2 of the survey instrument uses Goldberg, Riordan, and Schaffer (2003) 
three-item instrument about an individual's preference to be with other people of similar 
background. The wording is adopted and is used to assess self-continuity drive. 
Responses are measured using a seven- point Likert type scale, ranging from "strongly 
disagree to strongly agree". The reliability of the instrument is stated at a = -68 
(Goldberg, et al., 2003). The instrument is coded as follows: Strongly Agree = 7; Mostly 
Agree = 6; Agree = 5; Neutral = 4; Disagree = 3; Mostly Disagree = 2; Strongly Disagree 
= 1. The respondents' self-continuity drive was determined by calculating the mean 
score of the responses. For this study, the a mean score of greater than 4 was classified as 
a high self-continuity drive, and a mean score of 4 or less was classified as a low self- 
continuity drive. 
Part 3: Intention to Leave Index 
Part 3 of the survey instrument uses three questions from the Michigan 
Organizational Assessment Questionnaire developed by Cammann, Fichman, Jenkins, & 
Klesh. The questions which assess an individual's current thoughts about quitting a job, 
thoughts about quitting during a certain time period, and quitting at a specific time are 
widely used to measure intention to leave. The wording on the instrument is adapted and 
"quitting a job" is changed to "quitting a church". This instrument uses a seven-point 
Likert type scale to measure responses from "strongly disagree" to "strongly agree", and 
is coded as follows: Strongly Agree = 1; Mostly Agree = 2; Agree = 3; Neutral = 4; 
Disagree = 5; Mostly Disagree = 6; Strongly Disagree = 7. The reliability of the scale is 
stated at a = .89 (Field, 2006; Labatmediene, et al., 2007; Oreg, 2006). The 
questionnaires that are included in this study are determined by calculating the mean 
score of the participants' responses as coded on the intention to leave questionnaires. 
The questionnaires with at mean score of less than 4 are included. 
Part 4: Personal Demographic 
Part 4 of the survey instrument uses a personal demographic profile questionnaire 
to gather personal information about the church member's characteristics. 
Procedures 
The following section outlines the ethical considerations that will be taken to 
select and protect participants. Also, the steps in the data collection process are outlined. 
Ethical Consideration 
This research study will be regarded as ethical for the following reasons: 
1. After the proposal acceptance, an IRE3 application will be submitted for an 
expedited board review. 
2. An approval from Lynn University's IRE3 will ensure that this study adheres to the 
necessary procedures that protect human subjects. 
3. The participants will be informed that participation is voluntary and respondents 
will be anonymous. 
4. Participants will be advised of the two ways to complete the questionnaires. First, 
participants will be directed to the secure link to access the online version of the 
survey. They will click on the link to complete the survey which will be available 
for two months. They will submit the survey responses by clicking the submit 
button at the end of the survey. 
5. Then, participants will be informed of the option to complete the survey 
immediately inside the churches or at a later time at a location of their choosing. 
6. Questionnaires will be then distributed self-addressed, stamped envelopes inside 
the church. 
7. Responses to the questionnaires completed inside the church will be returned to 
the investigator upon completion. Response completed at a later time will be 
returned in the self-addressed, stamped envelopes. 
8. All of the data obtained in this study will be secured in a locked cabinet in the 
researcher's office. 
9. The computer and the database into which the data will be imputed will be 
password protected. 
10. All completed questionnaires will be destroyed after five years. 
11. The IRB will be informed 30 days after the data collection process is completed. 
Data Collection 
The procedure for the data collection process will be as follows: 
1. Obtain permission to use the instruments, Worshippers Satisfaction Questionnaire 
(see appendix C), Self-continuity Index (see appendix E), and the Intention to 
Leave Index (see appendix G). 
2. Integrate the Worshippers Satisfaction Questionnaire (appendix B), Self- 
Continuity Index (D), and the Intention to Leave Index (F) onto the 
SurveyMonkey website and create a viable link to the survey: 
(https://www.surveymonkey.com/s.aspx?sm=KLM~2bsj6G2WHpclxZbC7swQ3 
d-3 d) . 
3. Two churches from the denominations of Baptist, Pentecostal, and Non- 
denominational will be selected to participate in this study. 
4. The pastors of the churches will be contacted by telephone and informed of this 
study. They will also be informed that the church members will be asked to 
complete questionnaires and that the information collected will be anonymous. 
Permission in writing for the church's participation will be requested. 
5. After the pastor of each church grants the permission for the church's 
participation in this study, a face-to-face meeting will be scheduled with the 
pastor. 
6. At the meeting, a formal written request for permission of the church's 
participation will be provided for the pastor's signature, and information about the 
membership size of the church will be obtained. 
7. A formal written consent form with description of the details of this study will 
also be presented at the meeting, and any specific expectations, requests, or 
requirements on the church's behalf will be discussed. An agreement to distribute 
the questionnaires to the church members on a Sunday, directly following the 
church worship service will also be made. 
8. Upon receiving IRB's approval, the researcher will obtain questionnaires for 
distribution to the members of each church. 
9. A request will be made to the pastor of each church to place in the church bulletin 
the information about this study such as the date and time that the questionnaires 
will be distributed, the deadline for returning the questionnaires, and that by 
returning the questionnaires the church members will have given their consent to 
participate in this study. 
10. On the agreed upon Sunday, the researcher will arrive at the church property at 
the beginning of the worship service to distribute the questionnaires. 
11. At the end of the worship service, the researcher will go before the congregation 
and inform the worshippers of this study and invite them to participate. The 
worshippers will be informed that they are being asked to complete a 
questionnaire and that participation is voluntary. They will also be informed that 
the information collected is anonymous. They will be assured that no social 
security numbers, driver's licenses number, or any identifying information will be 
collected. Furthermore, they will be instructed not to provide any identifying 
information on the questionnaires. 
12. The researcher will then distribute the questionnaires and the voluntary consent 
forms. 
13. The researcher will inform the worshippers that the researcher's contact 
information is on the consent form, and efforts will be made to help the 
worshippers locate that information on the form. The worshippers will be assured 
that the researcher will be available to answer any questions or address any 
concerns that might arise regarding this study. They will also be informed that by 
returning the questionnaires they will have consented to participate in this study. 
14. The worshippers will be informed that the estimated time to complete the 
questionnaire is approximately 15 minutes. 
15. The worshippers will be instructed to complete the questionnaires and return them 
by putting them in a box with a slot which will be placed near the exit door of the 
church. They will also be instructed not to return the consent form, as by 
returning the questionnaires they will have given their consent to participate. 
16. The researcher will input into the Statistical Package for the Social Sciences 
(SPSS) (version 16) the responses that are received from the questionnaires. 
17. A number will be assigned to the questionnaire that identifies it with its record 
number in the database. The SPSS database will be password protected for 
security. 
18. The amount of questionnaires that are distributed and returned will be tracked in 
order to determine the response rate. All the returned questionnaires will be 
secured in a locked file cabinet in the researcher's office. 
19. If not enough surveys are received, then the church members' email addresses 
will be sought from the pastors. The following procedure will then be followed to 
collect the data online. 
20. The researcher will send an invitation via email (Appendix L) to the members 
inviting them to participate in the online version of the survey. The email will 
include a secured and viable link to the survey: 
(https://www.surveymonkey.com/s.aspx?sm=~M~2bsj6G2WHpclxZbC7swQ3 
d-3d) that was integrated on SurveyMonkey website. 
21. To participate, the participant must click on the link provided in the invitation to 
access the survey. 
22. The first page of the survey will display the SurveyMonkey Voluntary Consent 
Form (-4ppendix M) which the participant will read. To not give consent, the 
participant will indicate so by clicking the "Exit the survey" at the top of the form. 
To consent to participate, the participant will indicate so by checking "Yes, I 
agree" and click "Next" in order to proceed. 
23. The next four pages will display the Worshippers Satisfaction Questionnaire, the 
Self-continuity Index, the Intention to Leave Index, and the Personal 
Demographic Profile Questionnaire, respectively. The participants will complete 
each page and click on "Next" to proceed from each page or "Prev" to go back to 
a previous page to for any reason. 
24. After the participant completes the Personal Demographic Profile Questionnaire, 
the participant will click on "Submit" in order to submit the responses. 
25. The researcher will follow up by sending one reminder notice to the recipients. 
26. The researcher will access the data collected on the SurveyMonkey secured 
website with a username and password. 
27. The data collected from SurveyMonkey will be downloaded into the (SPSS). 
28. Data collection will last for eight weeks, therefore allowing for as many 
participants as possible. The anticipated start date will be one week after 
receiving approval from IRE3 and will last for eight weeks thereafter, and no 
longer than one year after receiving permission for the church's participation. All 
of the questionnaires will be destroyed after five years. 
Methods of Data Analysis 
This study will use the intercept interview survey method to collect data from a 
minimum sample size of 170 participants. The anticipated response rate is approximately 
60 percent and the usable response rate is approximately 25 percent. The anticipated 
response rate is based on research suggesting that response rate can increase when the 
issues are of interest to the participants, there is contact between the researcher and the 
participants, stamped return envelopes are used, and follow-up contacts are made 
(Edwards, Roberts, Clarke, DiGuiseppi, Pratap, Wentz, & Kwan, 2002). The primary 
investigator will enter the data into the SPSS (version 15), which is a computer program 
used for statistical analysis. The researcher will check for coding errors using a 
frequency distribution, and will estimate the reliability using the Cronbach's Alpha 
formula. 
The data collected will be analyzed by using SPSS for Windows version 15.0 
(student version). Statistical procedures such as descriptive statistics will be used to 
describe the participants. Calculation of Cronbach's alpha will be used to determine the 
instrument reliability. Correlational analysis will be used to assess the relationship 
between the variables, and multiple regression analyses will be used to test the four 
research hypotheses and answer the research question. 
Measures of central tendency, variance, and frequency distribution will be used to 
describe the participants' demographic characteristics of age, gender, race, marital status, 
number of children, education level, income, years of membership with the church, and 
self-continuity drive. For self-continuity drive, participants will be classified into the two 
categories of high and low self-continuity drive. For this study, the participants with a 
mean score of greater than 4 will be classified as having a high self-continuity drive. 
Those with a mean score of 4 or less will be classified as having a low self-continuity 
drive. Frequency distribution will also be used to further describe the participants 
according to the denominations of Baptist, Pentecostal, and Non-denominational, and 
church size of which the participants have membership. The possible church sizes are 
small (less than 100 members), medium (100 to 400 members), and large (over 400 
members) (Marti, 2008). 
Cronbach's alpha test will be conducted for further evaluation of the reliability of 
the instruments that will be used in this study. Correlational test will be conducted. The 
Pearson r correlation coefficient will be used to examine the relationship between the 
independent variables, satisfaction with attributes of worship, church characteristics, 
church member characteristics, and the dependent variable, intention to leave. This study 
will examine the following research question: 
Research question: Is there a relationship between satisfaction with attributes of worship, 
church characteristics, church member characteristics and intention to leave of a church 
member? Multiple analyses will be used to test the hypothesis and answer the research 
question. The enter method for entering variables into the regression equation will be 
used. 
To examine if there is a relationship between the independent variables and the 
dependent variables, the following hypotheses will be tested. 
Hypothesk 1. Satisfaction with attributes of worship is a significant explanatory 
variable affecting intention to leave a church. Multiple regression analysis will be used 
to examine how much satisfaction with attributes of worship accounts for predicting the 
outcome (dependent) variable of intention to leave a church of a church member. 
Hypothesis 2. Church characteristics are significant explanatory variables 
affecting intention to leave a church. Multiple regression analysis will be used to 
examine the two dimensions of church characteristics, denomination and church size to 
determine how much church characteristics account for predicting the outcome 
(dependent) variable of intention to leave a church of a church member. 
Hypothesis 3. Church member characteristics are significant explanatory 
variables affecting intention to leave a church. Multiple regression analysis will be used 
to examine the nine dimensions of church member characteristics, age, gender, race, 
marital status, number of children, education, income, years with the church, and self- 
continuity drive to determine how much church member characteristics account for 
predicting outcome (dependent) variable of intention to leave a church of a church 
member. 
Hypothesis 4. Satisfaction with attributes of worship, church characteristics, and 
church member characteristics are significant variables affecting intention to leave a 
church. Multiple regression analysis will be used to examine the relationship between the 
variables of satisfaction with attributes of worship, church characteristics, and church 
member characteristics in determining how they account for predicting the outcome 
(dependent) variable of intention to leave a church of a church member. 
Evaluation of Research Methods 
The evaluation of the research methods addresses internal and external validity. 
The internal and external validity examines the strengths and weaknesses of a research 
study. The internal and external validity of this study is evaluated at the level found in 
non-experimental designs, as some of the potential threats found in an experimental 
design are not associated with non-experimental studies. Threats to validity weaken a 
study. The strengths and weaknesses of this study are as follows: 
Internal Validity (Reliability) Strengths 
1. The level of data analysis which uses multiple regression to examine the 
relationship between predictor (independent) variables and outcome (dependent) 
variables in a quantitative study is a strength. The data analysis will result in a 
high level explanatory relationship. 
2. The instruments selected for this study have evidence of good estimates of 
reliability and established validity. 
3. As participants are able to complete the questionnaires on their own time, without 
interaction with the researcher, this study avoids the influence of data collector 
characteristics and could increase the response rate. 
4. As the participants are anonymous, this study avoids the influence of data 
collector bias. 
5. The churches selected are of different characteristics. 
Internal Validity (Reliability) Weaknesses 
1. Regarding instrument reliability, the Worshipper 's Satisfaction Questionnaire is 
not widely tested and the need for a better measuring instrument has been 
suggested (Mehta & Mehta, 1995). 
2. The instrument reliability for the Self-continuity Scale has an alpha coefficient 
less than .70. 
External Validity Strengths 
1. The external validity strength has to do with the potential for ecological validity, 
in that the participants are able to participate in a natural setting, so the results 
might be generalizable to churches with similar characteristics. 
2. This study also avoids the influence of history, in that with the participants having 
only a one week response timeframe, there is little opportunity for a positive or 
negative event to happen which could influence the participants' responses. 
External Validity Weaknesses 
1. The non-random convenience sampling methodology is an external weakness in 
this study. 
2. The sampling of participants from one geographic area or county causing the 
results to not be generalizable to the population. 
3. Potential for the Hawthorne effect, in that the participants may indicate more 
favorable responses to the questionnaires because of the awareness that they are 
being studied. 
4. Potential for the John Henry effect, in that the participants may provide more 
favorable responses because they are aware that other churches are involved and 
therefore view this study as a competition. 
CHAPTER IV 
RESULTS 
Chapter IV presents the result of a multi-stage sampling, the testing of the 
hypotheses, the analysis of the research question, and the examination of other findings 
related to this study about the relationship between satisfaction with attributes of worship, 
church characteristics, church member characteristics and the intention to leave of a 
church member. This chapter describes the sampling process, and the socio-demographic 
characteristics of the church members sampled. Descriptive statistics are provided as 
method of data analysis for the socio-demographic characteristics. Multiple regression 
analyses were used to test the hypotheses and answer the research question. Other 
statistical data analysis procedure that is used in this study includes calculation of 
Cronbach's alpha. 
Sampling Process and Response Rates 
The sampling process in this study consists of two stages. In the first stage, a 
convenience sampling of church members from two Baptist churches, two Pentecostal 
churches, and two Non-denominational churches were invited to participate. Permission 
to conduct the study was obtained from the six churches. Although permission to 
conduct the study was received from each of the six churches, a convenient sampling of 
the church members from only the two Baptist churches and the two Non-denominational 
churches was used in the study. The two Pentecostal churches sited unspecified issues 
with the church members which prevented them from participating in the study. 
The anticipated response rate of the church members participating in the study 
was 60 percent. This was based on research suggesting that response rate can increase 
when the issues are of interest to the participants, there is contact between the researcher, 
and the participants, and follow-up contacts are made (Edwards, Roberts, Clarke, 
DiGuiseppi, Pratap, Wentz, & Kwan, 2002). The anticipated usable response rate was 25 
percent of the response received. 
To project the anticipated sample, the pastors of each church that were invited to 
participate in the study were asked to provide the number of members currently attending 
the church. The number of members reported provided the membership base for the 
projected sample. The membership base was then multiplied by the anticipated response 
rate of 60 percent. This resulted in the number of anticipated respondents. The number 
of anticipated respondents was further multiplied by the anticipated usable response rate 
of 25 percent to determine the anticipated sample size. The resulting anticipated usable 
responses also represented an anticipated 15 percent of the total membership base 
provided for the study. 
The duration of the sampling process was estimated to last 8 weeks. The actual sampling 
process lasted 49 weeks. 
Table 4-1 presents a summary of the denomination membership base reported, the 
number of project response, project usable response, actual number of available 
members, percentage rate of available members, and projected and actual duration of the 
sampling process. The table shows that the actual number of available members was 61 
percent of the anticipated membership base for the Baptist church and 25 percent for the 
Non-denominational church. No members were available for the Pentecostal church. 
The percentage was determined by dividing the actual available members by the 
denomination membership base. The total percentage was determined by dividing the 
total available members by the total membership base reported, which resulted in 32 
percent. 
Table 4-1 
Denomination Membership Base Reported, Projected Response, Projected Usable Response, Actual Available Membership, 
Projected Sampling Duration, and Actual Sampling Duration 
Projected Actual Actual Projected Actual 
Membership Projected Usable Available Membership Sampling Sampling 
Denomination Base Reported Response Response Membership Percentage Duration Duration 
8 49 
Baptist 425 255 64 261 61% 
Pentecostal 190 114 29 0.0% 
Non-Denominational 870 522 131 215 25% 
Total 1485 891 224 476 32% 
The table shows that the total number of members that was available to participate 
in this study was less than the total anticipated membership base. Although the actual 
response rate of the available members exceeded the anticipated response rate (60 
percent), the convenience sampling of the four churches did not yield enough usable 
questionnaires to meet the required minimum of 170 participants for this study. 
Additionally, when the usable responses began to fall below the required number of 
participants, an invitation to participate in the online version of the survey was extended 
to the church members who had not participated in the paper version. 
Table 4-2 presents information from the convenience sampling of the four 
churches that participated in the first stage of the data collection process. The sample 
included members from two churches of the Baptist denomination and from two of the 
Non-Denominational churches. The table shows the total number of questionnaires 
distributed according to denomination, the actual number of responses received, the 
actual response rate, the number of usable responses that were used in the study, and 
usable response rate. 
A total of 261 paper version of the questionnaires were distributed to the members 
of the Baptist denomination. Of the 261 questionnaires distributed, 205 responses were 
received. In addition, two responses were received from the online version. A total of 
207 responses were received for a response rate of 79 percent from the Baptist 
denomination. Of the 207 actual responses received, 27 were used in the study. This 
resulted in a 10 percent usable response rate. 
A total of 21 5 questionnaires were distributed to the members of the Non 
Denominational churches. Of the amount distributed, 190 responses were received. No 
response to the online version of the questionnaire was received. This resulted in an 88 
percent response rate. Of the amount distributed, 19 were included in the study and 
resulted in 9 percent usable response rate. 
Overall, 476 questionnaires were distributed in the convenience sampling of the 
church members in the four of the six churches initially selected for this study. The 
actual response received was 397, which included 2 responses to the online version of the 
questionnaire. This resulted in an actual total response rate of 83 percent. 
Table 4-2 
Amount Distributed, Actual Response Received, Actual Response Rate, Usable Response, 
and Usable Response Rate of the First Stage 
Actual Usable 
Amount Actual Response Usable Response 
Denomination Distributed Res~onse Received Rate Res~onse Rate 
-
Paper Online 
Version Version 
Baptist 261 205 2 79% 27 10% 
Pentecostal 
Non- 215 190 88% 19 9% 
Denominational 
Total 476 395 2 83% 46 10% 
Of the total amount of questionnaires that were distributed or accessed online, 46 
met the criteria to be used in the study. This resulted in a 10 percent usable response rate. 
The usable questionnaires were determined by calculating the mean score of the 
responses as coded on the intention to leave index. The questionnaires with a mean score 
of less than 4 were included in this study. 
The data producing sample size of 46 respondents was significantly lower than 
the 170 minimum participants needed for this study. Therefore, the pastors of additional 
churches were contacted and invited to participate in the second stage of the sampling 
process. Permission to conduct the study was obtained from two of nine churches of the 
Pentecostal denomination and two of the eleven Non-denominational churches. No 
permission to conduct the study was obtained from the eight Baptist denomination 
contacted. 
To project the anticipated sample for the second stage, the pastors of the four 
churches were also asked to provide the number of members currently attending the 
church. The number of members reported provided the membership base for the 
projected sample for the second stage sampling process. The anticipated number of 
available members was calculated using 32 percent of the membership base provided by 
three of the four churches participating in the study. One Non-denominational church 
conducts three services per Sunday, and provided a projected amount of actual number 
of available members that attend the services on a regular basis. The number of 
anticipated respondents was projected using the 83 percent rate and the usable responses 
were projected using 10 percent rate of the anticipated available members. The 
percentages were based on the actual available members, response rate, and usable 
response rate in the first stage sampling process. 
Table 4-3 presents a summary of the denomination membership base reported, the 
project number of available members, number of respondents, and the usable responses. 
The table shows the membership base provided for the Pentecostal denomination was 
400 and the Non-denominational membership base was 1850. The total projected 
number of available members was 1740, which included the projected amount provided 
by one Non-denominational church. The projected number of respondents was 1340, 
and the projected number of usable response was 134. 
Table 4-3 
Denomination Membership Base Reported, ProjectedAvailable Membership, Projected 
Number of Respondents, and Projected Usable Responses of the Second Stage Sampling 
Denomination Membership Projected Projected Projected 
Base Available Respondents Usable 
Reported Members Responses 
Baptist 
Pentecostal 400 128 107 12 
Non- 1850 1612 1344 161 
Denominational 
Total 2250 1740 11451 174 
In the second stage, a convenience sampling of the accessible population of four 
additional churches was conducted. This was necessary to ensure a large enough of 
respondents possible to yield the minimum amount of usable responses. Based on Table 
4-3, the projected number of usable responses was sufficient to meet the minimum 
number of participants needed for this study. 
Table 4-4 presents information from the convenience sampling of the four 
churches selected in the second stage of the data collection process. The sample 
included members from two churches of Pentecostal denomination and two churches of 
Non-denominational. The table shows the total amount of questionnaires distributed 
according to denomination, the actual amount of responses received, response rate, the 
number of responses that met the criteria to be used in the study, and the usable response 
rate. 
A total of 121 paper version of the questionnaires were distributed to the members 
of the Pentecostal denomination. Of the 121 questionnaires distributed, 81 responses 
were received for a response rate of 67 percent. No response to the online version of the 
questionnaire was received. A total of 12 of the responses were used in the study. This 
resulted in a 14 percent usable response rate for the Pentecostal denomination. 
A total of 1,350 questionnaires were distributed to members of the Non- 
denominational churches. Of the amount distributed, 783 responses were received. No 
response to the online version of the questionnaire was received. This resulted in a 76 
percent response rate. A total of 108 of the questionnaires received were included in the 
study which resulted in 8 percent usable response rate for the Non-denominational 
churches. 
Overall, a total of 1471 questionnaires were distributed in the convenience 
sampling of the church members in the four churches selected in the second stage 
sampling for this study. The actual response received was 864, which did not include any 
responses to the online version of the questionnaire. This resulted in a response rate of 
59 percent. Of the total amount of questionnaires that were distributed, 125 met the 
criteria to be used in the study. This resulted in an 8.5 percent usable response rate. 
Table 4-4 
Amount Distributed, Actual Response Received, Actual Response Rate, Usable Response, 
and Usable Response Rate of the Second Stage 
Actual Usable 
Amount Actual Response Usable Response 
Denomination Distributed Response Received Rate Response Rate 
Paper Online 
Version Version 
Baptist 0 
Pentecostal 121 81 
Non- 1350 783 
Denominational 
Total 1471 864 76% 125 8.5% 
An invitation to participate in this study was sent to the pastors of each church. 
The members of the churches were asked to complete and return the questionnaires for 
this study. Table 4-5 presents a summary of the total number of questionnaires 
distributed according to denomination, the actual number of responses received, and the 
number of responses that were used in the study. 
Based on the table, a total of 1,949 questionnaires were distributed or accessed 
online. Of the total number of questionnaires, 1261 participants responded, and 
therefore, agreed to participate in this study. This produced a response rate of 65 
percent. The responses to 9 percent of the total m b e r  of the questionnaires distributed 
met the criteria to be included in this study. This resulted in a data producing sample of 
171 respondents. 
Table 4-5 
Total Amount Distributed, Actual Response Received, Actual Response Rate, Usable 
Response, and Usable Response Rate 
Usable 
Amount Actual Response Usable Response 
Denomination Distributed Res~onse Received Rate Resoonse Rate 
- -
Paper Online 
Version Version 
Baptist 261 205 2 79% 27 10% 
Pentecostal 121 8 1 67% 17 14% 
Non- 
Denominational 1565 973 62% 127 8% 
Total 1947 1261 2 65% 171 9% 
The pastor of each church was asked to provide the number of membership for the 
church. The membership number was placed in categories representing the church size. 
The possible church sizes were small (less than 100 members), medium (100 to 400 
members), and large (over 400 members) (Marti, 2008). The church size categories were 
1 = small; 2 = medium; and 3 = large. 
Table 4-6 provides a summary of the response distribution and percentage of the 
total data producing sample according to denomination and church size. The table 
shows that response from the Baptist denomination was comprised of members from 
medium sized churches, and the number of respondents (27) represented 15.8 percent of 
the data producing sample. The response from the Pentecostal denomination was 
comprised of members from medium sized churches, and the number of respondents 
(17) represented 9.9 percent of the data producing sample. The response from the Non- 
denomination church was comprised of members from both medium and large sized 
churches, and the number of respondents (127) represented 74.3 percent of the total data 
producing sample. An attempt to include 50 respondents from each denomination was 
not achieved. However, the total number of respondents included met the minimum 
requirement of participants for this study. The number of respondents (61) from the 
medium sized churches represented 35.7 percent of the data producing sample, and the 
number of respondents from the large sized churches (1 10) represented 64.3 percent. 
Responses from small sized churches were not represented in the study. 
Table 4-6 
Denomination and Church Size Characteristics Represented by the Total Data Producing 
Sample of the Church Members 
small =less than 100; medium=100-400; 
Denomination large = 400 or more 
Medium Large Total 
Baptist 27 0 27 
15.8% .O% 15.8% 
Pentecostal 17 0 17 
9.9% .O% 9.9% 
Non-denominational 17 110 127 
9.9% 64.3% 74.3% 
Total 61 110 171 
35.7% 64.3% 100.0% 
This study used a multi-stage sampling plan. According to the sampling plan, the 
initial sample was projected to yield to 224 usable responses. The actual data producing 
sample was 46. The percentage used to project the anticipated number of usable 
responses in the initial sample was estimated because actual percentage was unknown. 
To reach the minimum number of participants for this study, an additional sampling was 
conducted. The percentage used to project the anticipated number of usable responses in 
the second stage sampling was based on the results from the initial stage sampling. The 
data collected from responses to the Socio-Demographic Profile were examined first. 
Descriptive Characteristics 
Socio-demographic Characteristics of Sample 
The Socio-Demographic Profile provided information about the background of 
each respondent. The nine socio-demographic characteristics that were analyzed in this 
study are gender, age, race, marital status, number of children in the household, 
education, income, and number of years with the church. Self-continuity drive was also 
analyzed a socio-demographic characteristics of each respondent. 
Table 4-7 presents the frequency distribution of the gender, age, and race of the 
church members in the sample. The table shows that the respondents were 
predominately female. The 119 female respondents represented 69.6 percent of the 
data-producing sample. The largest group of respondents was aged 30-49 and 
represented 46.2 percent of the sample. The smallest group of respondents was 65 and 
over and represented 6.4 percent of the sample. The ages that were represented in this 
study ranged from 18 to over 65 years old. The race of the largest group of respondents 
was African-AmericanIBlack (129) and represented 75.4 percent of the sample. The 
smallest group of respondents was Caucasian (1 9) and represented 1 1.1 percent of the 
sample. A total of 23 of the respondents identified their race as "Other", and 
represented 13.5 percent of the data producing sample. 
Table 4-7 
Socio-Demographic Characteristics of Church Members by Gender, Age, and Race 
Valid 
Socio-Demographic Variables Frequency Percent Mean 
Gender 
Male 52 30.4 
Female 119 69.6 
Total 171 171 
Age 
18-29 
30-49 
50-64 
65-Older 
Total 
Race 
African American/Black 129 75.4 
Caucasian 19 11.1 
Other 23 13.5 
Total 171 100.0 
Table 4-8 presents the frequency distribution of the marital status, number of 
children in the household, education, and income of the church members in the sample. 
The table shows that the largest group of respondents was married and represented 45.2 
percent of the respondents. The next largest group of respondents was single and 
represented 34.5 percent of the sample. The smallest group was widowed and 
represented 1.2 percent of the sample. 
A total of 38.5 percent of the respondents had 1 child in the household. This 
group represented the largest percent of the respondents. A total of 15.4 percent of the 
respondents had 2 children in the household. The smallest group of respondents had 7 
or more children in the household and represented 1.8 percent of thk fmal data 
producing sample. 
The respondents with only a high school education made up the largest group of 
respondents and represented 3 1.7 percent of the sample. The respondents with an 
Associate degree made up the next largest group and represented 21.0 percent of the 
sample. The smallest group of respondents had an education level beyond the Masters 
degree and represented 4.8 percent of the data-producing sample. 
The income level of the largest group of respondents was less than $25,000 and 
represented 27.7 percent of the sample. A total of 23.2 percent of the respondents had 
income of more than $55,000. The income level of the smallest group of respondents 
was $45,000 - $55,000 and represented 12.3 percent of the final data producing sample. 
Table 4-8 
Socio-Demographic Characteristics of the Church Members by Marital Status, Number 
of Children in the Household, Education, and Income 
Socio-Demographic Variables 
Marital Status 
Single 
Married 
Divorce 
Separated 
Window 
Total 
Children in the Household 
1 
2 
3 
4 
5 
6 
7 or more 
Total 
Level of Education 
Less than High School 
High School 
Associate degree 
Bachelors degree 
Masters 
Higher 
Total 
Income 
Less than $25,000 
$25,000 - 34,999 
$35,000 - 44,999 
$45,000 - 55,000 
More than 55,000 
Total 
Frequency Valid 
Percent 
Table 4-9 presents the frequency distribution of the numbers of years of 
membership with the church and the self-continuity drive level of the respondents in the 
data producing sample. The table shows that the largest group of respondents has 10 -20 
years of membership with the church and represented 26.4 percent of the sample. The 
smallest group has 20 or more years of membership with the church and represented 9.6 
percent of the sample. A total of 75.3 percent of the respondents were identified as 
having a high self-continuity level and represented the larger group of the sample. The 
smaller group consisted of respondents who were identified as having a low self- 
continuity level and represented 24.7 percent of the data producing sample. 
Table 4-9 
Socio-Demographic Characteristics of the Sample by Years of Membership with the 
Church and Self-continuity Drive Level 
Socio-Demographic Frequency 
Variables 
Years of membership 
Less than 1 17 
1 - 3  17 
3 - 5  19 
5 - 1 0  27 
10 -20 3 3 
20 or more 12 
Total 171 
Valid Percent 
Self-continuity drive level 
Low Self-continuity Drive 42 24.7 
High Self-continuity Drive 128 75.3 
Total 170 100.0 
Survey Instruments 
Worshippers Satisfaction Survey 
The church members were asked to complete the 19-item Worshippers 
Satisfaction Survey to determine satisfaction with the attributes of worship. The survey 
contained four dimensions of attributes of worship measurement for pulpit ministry, 
music ministry, church participation, and church environment. Satisfaction with the 
pulpit ministry dimension was based on the mean score for four of the attributes of 
worship (relevance of message, pastor's speech, guest speakers, quality of message). 
Satisfaction with the music ministry dimension was based on the mean score for three of 
the attributes of worship (quality of choir, hymns and songs, congregational singing). 
Satisfaction with church participation dimension was based on five attributes of worship 
(time for mediation, tithing or pledging, participation in communion, responsive reading, 
being prayed for). Satisfaction with the church environment dimension was based on 
seven of the attributes of worship (childhood facilities, fiiendly congregation, sound 
system, youth activities, convenient location, singles activities, floral decoration). The 
mean score for each dimension was calculated to determine the respondents' satisfaction 
with the attributes of worship. 
The response format was a seven-point Likert-type scale with the following seven 
response categories: 7 = Very Satisfied; 6 = Mostly Satisfied; 5 = Satisfied; 4 =Neutral; 
3 = Dissatisfied; 2 =Mostly Dissatisfied; and 1 = Very Dissatisfied. None of the items 
were reverse-coded. The overall total possible scores range from 19 to 133. The 
possible mean scores ranged from 1 to 7 with the minimum score indicating very 
dissatisfied. The maximum score indicates very satisfied with the attributes of worship. 
Table 4-10 summarizes the results of the descriptive analysis performed on the 
scale items of the four dimensions of the Worshippers Satisfaction Survey. Of the four 
scale items for the pulpit ministry dimension, the item with the highest mean score was 
"pastor's speech" (M = 5.95, SD = 1.23). The item with the lowest mean score was "use 
of guest speakers" (M = 5.49, SD = 1.50). The mode of all four scale items was 7, and 
represented the highest response category of "very satisfied. The lowest response 
category (1 = Very Dissatisfied) was rated in the "use of guest speakers" item of the 
pulpit ministry dimension 
Of the three scale items for the music ministry dimension of the Worshippers 
Satisfaction Survey, the item with the highest mean score was "quality of choir" (M = 
6.14, SD = 1.13). The item with the lowest mean score was "congregational singing" 
(M = 5.78, SD = 1.29). The mode of all three scale items was 7, and represented the 
highest response category of "very satisfied. The lowest response category (1 = Very 
Dissatisfied) was rated in the "congregational singing" and "hymns and songs" items of 
the music ministry dimension 
Of the five scale items in the church participation dimension of the Worshippers 
Satisfaction Survey, the item with the highest mean score was L'tithinglpledging" 
(M=5.64, SD = 1.30). The item with the lowest mean score was "time for meditation" 
(M = 5.35, SD = 1.48). The mode of all five scale items was 7, and represented the 
highest response category of "very satisfied. The lowest response category (1 = Very 
Dissatisfied) was rated in the four items of "time for meditation", "tithinglpledging", 
"responsive reading", and "being prayed for" in the church participation dimension 
Of the seven scale items in the church environment dimension of the Worshippers 
Satisfaction Survey, the item with the highest mean score was "convenient location" (M 
= 6.04, SD = 1.180). The item with the lowest mean score was "singles activities" (M = 
4.52, SD = 1.66). The mode of seven scale items was 7, and represented the highest 
response category of "very satisfied". The lowest response category (1 = Very 
Dissatisfied) was rated in all of the seven items in the church environment dimension. 
Table 4- 10 
Worshippers Satisfaction Survey Scale and Item Statistics 
Scale and Item Mean Mode Std. Minimum Maximum 
Statistics Deviation 
Pulpit Ministry 
Relevance of Message 
Pastor's Speech 
Use of Guest Speakers 
Quality of Message 
Music Ministry 
Quality of Choir 
Hymns and Songs 
Congregational 
Singing 
Church Participation 
Time for Meditation 
Tithingpledging 
Participation in 
Communion 
Responsive Reading 5.39 7 1.548 1 7 
Being Prayed for 5.51 7 1.517 1 7 
Church Environment 5.18 
Childhood Facilities 5.49 7 1.629 1 7 
Friendly Congregation 5.54 7 1.478 1 7 
Sound System 5.72 7 1.539 1 7 
Youth Activities 5.24 7 1.765 1 7 
Convenient Location 6.04 7 1.180 1 7 
Singles Activities 4.52 4 1.655 1 7 
Floral Decoration 5.18 4 1.461 1 7 
Based on the result of the descriptive analysis performed on the 19 scale items, 
the item with the highest mean score was "convenient location" (M = 6.04, SD = 1.18). 
The item with the lowest mean score was "singles activities" (M = 4.52, SD = 1.66). The 
highest response category (7 = Very Satisfied) was rated in all 19 items in the four 
dimensions of the survey. The lowest response category (1 =Very Dissatisfied) was 
rated in 15 of the 19 items and was represented in the four dimensions of the survey. 
Table 4-1 1 provides a summary of the distribution of the responses to the items 
on the Worshippers Satisfaction Survey. The items with the greatest percentage of 
distribution for the high response categories (7 = Very Satisfied, 6 = Mostly Satisfied, 5 = 
Satisfied) in the four dimensions were "pastor's speech" (46.6 percent) in the pulpit 
ministry dimension; "quality of choir" (53.6 percent) in the music ministry dimension; 
"being prayed for" (36.8 percent) in the church participation dimension; and "convenient 
location" (48.7 percent) in the church environment dimension. The highest mean score 
(M = 5.87) for the overall Worshippers Satisfaction Survey resulted from the attributes in 
the pulpit ministry dimension. 
Based on the table, the greatest percentage of distribution for the low response 
categories (1 = Very Dissatisfied, 2 = Mostly Dissatisfied, 3= Dissatisfied) in the four 
dimensions were "use of guest speaker" (3.2 percent) in the pulpit ministry dimension; 
"congregationa1 singing" (6.7 percent); "time for meditation" (1 0.9 percent) in the church 
participation dimension; and "singles activities" (7.2 percent) in the church environment 
dimension. The lowest mean score (M = 5.18) for the overall Worshippers Satisfaction 
Survey resulted from the attributes in the church environment dimension. 
Table 4-1 1 
Satisfaction with Attributes of Worship Scale Response Distribution of Sample 
Response Categories Percent Distribution 
Very Dis- Mostly Dis- Dis- Mostly Very 
Item Statistics satisfied satisfied satisfied Neutral Satisfied Satisfied Satisfied Mean 
Pulpit Minisby 5.87 
Relevance of Message 0.6% 6.0% 6.5% 16.1% 26.2% 44.6% 5.95 
Pastor's Speech 1.2% 3.7% 8.0% 16.0% 24.5% 46.6% 5.99 
Use of Guest Speakers 1.9% 2.5% 3.2% 21.0% 14.0% 22.9% 34.4% 5.49 
Quality of Message 1.3% 5.1% 7.0% 16.6% 24.2% 45.9% 5.95 
Music Ministry 5.82 
Quality of Choir 3.0% 8.3% 14.3% 20.8% 53.6% 6.14 
Hymns and Songs 0.6% 6.7% 7.3% 13.9% 24.8% 46.7% 5.95 
Congregational Singing 0.6% 0.6% 5.7% 9.5% 17.7% 28.5% 37.3% .6 
Church Participation 5.66 
Time for Meditation 2.4% 10.9% 12.1% 24.8% 21.2% 28.5% 5.35 
TithingPledging 0.6% 6.9% 11.3% 23.8% 23.1% 34.4% 5.64 
Participation in Communion 0.6% 1.3% 5.8% 16.0% 17.9% 23.1% 35.3% 5.60 
Responsive Reading 3.3% 0.7% 5.9% 19.0% 20.3% 17.0% 34.0% 5.39 
Being Prayed for 1.8% 1.2% 9.2% 11.7% 20.9% 18.4% 36.8% 5.51 
Church Environment 5.18 
Childhood Facilities 4.4% 0.6% 4.4% 18.1% 17.5% 14.4% 40.6% 5.49 
Friendly Congregation 1. 3% 3.2% 4.5% 13.5% 23.1% 17.3% 37.2% 5.54 
Sound System 3.1% 1.3% 5.7% 6.9% 21.4% 17.0% 44.7% 5.72 
Youth Activities 6.4% 1.3% 7.7% 16.0% 17.9% 16.0% 34.6% 5.24 
Convenient Location 0.6% 0.6% 1.9% 6.4% 20. 5% 21.2% 48.7% 6.04 
Singles Activities 8.5% 0.7% 7.2% 42.5% 15.7% 6.5% 19.0% 4.52 
Floral Decoration 1.3% 2.5% 5.1% 30.4% 15.2% 20.3% 25.3% 5.18 
Self-continuity Drive Index Questionnaire 
The self-continuity drive of the church members was measured using the three- 
item Self-continuity Drive Index developed by Goldberg, Riordan, and Schaffer (2003). 
The three behaviors measured by the Self-continuity Drive Index are the degree to which 
the church members: 1) prefer being with people who are like them; 2) are immediately 
drawn to people who are like them; and 3) get a certain comfort from being around 
people who are like them. The possible scores range from 3 to 21. The level of self- 
continuity drive was based on the mean score of the responses and was classified as a 
high or low. 
The response format was a seven-point Likert-type scale with the following seven 
response categories: 7 = Strongly Agree; 6 = Mostly Agree; 5 =Agree; 4 = Neutral; 3 = 
Disagree; 2 =Mostly Disagree; 1 = Strongly Disagree. None of the items were reverse- 
coded. The possible mean scores ranged from 1 to 7. A mean score of greater than 4 
was classified as a high self-continuity drive, and a mean score of 4 or less was 
classified as a low self-continuity drive. The higher scores indicate a stronger 
preference for maintain self-identities with other people of similar characteristics. 
Table 4-12 summarizes the results of the descriptive analysis that was performed 
on the three scale items of the Self-continuity Drive Index. The item with highest mean 
score was item # 3, "I get a certain comfort from being around people like me" (M = 
5.34, SD = 1.38). The item with the lowest mean score was item # 1, "I prefer being with 
people like me" (M = 5.15, SD = 1.55). 
Table 4-12 
Self-continuity Drive Index Scale and Item Statistics 
I get a certain 
Scale and I am immediately comfort from being 
Item I prefer being with drawn to people like around people like 
Statistics people like me me me 
N 167 164 163 
Mean 
Mode 
Std. Deviation 
Range 
Minimum 
Maximum 7 7 7 
Table 4-13 provides a summary of the distribution of the responses to the items 
on the Self-continuity Drive Index. Based on the table, the item with the greatest 
percentage of distribution for the high response categories of 5 = Agree, 6 = Mostly 
Agree, and 7 = Strongly Agree, was item # 3, "I get a certain comfort from being around 
people like me" (28.2 percent) and was within the response category of 5 = Agree. The 
greatest percentage for the low response categories of 3 = Disagree, 2 = Mostly disagree, 
and 1 = Strongly disagree was item #1 "I prefer being with people like me" (1 1.4 percent) 
which was within the response category of 3 = Disagree. 
Table 4-13 
Self-continuity Drive Index Scale Response Distribution of Sample 
Response Categories Percent Distribution 
Strongly Mostly Mostly Strongly 
Scale and Item Statistics Disagree Disagree Disagree Neutral Agree Agree Agree Mean 
Self-continuity 4.75 
I prefer being with people 
like me 
I am immediately drawn to 
people like me 
- 
I get a certain comfort fiom 
being around people like me 1.2% 1.2% 6.7% 16.6% 28.2% 19.0% 27.0% 5.09 
Intention to Leave Index Questionnaire 
The intention to leave of the church members was measured using the three-item 
Intention to Leave Index Michigan Organizational Assessment Questionnaire developed 
by Camrnann, Fichrnan, Jenkins, & Klesh. The wording on the instrument is adapted and 
"quitting a job" is changed to "leaving a church". The three behaviors measured by the 
Intention to Leave Index are the degree to which the church members: 1) often think 
about leaving the church; 2) will actively look for a new church; and 3) will probably 
look for a new church within the next year. The possible scores range from 3 to 21. 
The intention to leave of the church member was based on the mean score of the 
responses. The response format was a seven-point Likert-type scale with the following 
seven response categories: Strongly Agree = 1; Mostly Agree = 2; Agree = 3; Neutral = 
4; Disagree = 5; Mostly Disagree = 6;  Strongly Disagree = 7. None of the items were 
reverse-coded. The possible mean scores ranged from 1 to 7. A mean score of less than 
4 indicates as intention to leave the church of the church member. 
Table 4-14 summarizes the results of the descriptive analysis that was performed 
on the three scale items of the Intention to Leave Index. The item with highest mean 
score was item # 3, "I will probably look for a new church within the next year" (M = 
3.43, SD = 1.35). The item with the lowest mean score was item # 1, "I often think about 
leaving this church" (M = 2.51, SD = 1.00). 
Table 4-14 
Intention to Leave Index Scale and Item Statistics 
I often think It is likely that I I will probably look for 
Scale and about leaving will actively look a new church within 
- 
Item Statistics this church. for a new church. the next year. 
N 171 171 171 
Mean 2.51 3.09 3.43 
Mode 3 4 4 
Std. Deviation 1 .OO 1.16 1.35 
Range 6 4 6 
Minimum 1 1 1 
Maximum 7 5 7 
Table 4-1 5 provides a summary of the distribution of the responses to the items 
on the Intention to Leave Index. Based on the table, the item with the greatest percentage 
of distribution for the high response categories of 5 = Disagree, 6 = Mostly Disagree, and 
7 = Strongly Disagree, was item # 3, "I will probably look for a new church within the 
next year" (1.2 percent) and was within the response category of 7 = Strongly Disagree. 
The item with the greatest percentage of distribution for the low response categories of 3 
= Agree, 2 = Mostly Agree, = Agree and was item #1, "I often think about leaving this 
church" (56.7 percent) and was within the response category of 1 = Strongly Agree was 
within the response category of 3 
Table 4- 15 
Intention to Leave Index Scale Response Distribution of Sample 
Response Categories Percent Distribution 
Scale and Item Statistics Strongly Mostly Mostly Strongly Mean 
Agree Agree Agree Neutral Disagree Disagree Disagree 
Intention to Leave 
I often think about 
leaving this church 
It is likely that I will 
actively look for a new 17.5% 7.0% 28.1 % 43.9% 3.5% 3.09 
church 
I will probably look for a 
new church within the 15.8% 4.7% 21.6 % 39.2% 17.0% .6% 1.2% 3.43 
next year 
Psychometric Characteristics of the Suwey Instruments 
Three different scales were used in this study to collect data. First, the 
Worshippers Satisfaction Survey was used to measure the church members' satisfaction 
with 19 attributes of worship. The survey presented the 19 attributes in four dimensions; 
pulpit ministry, music ministry, church participation, and church environment. Next, the 
Self-continuity Drive Index was used to measure the church members' self-continuity 
drive level. Finally, the Intention to Leave Index was used to measure the church 
members' intentions about leaving the church: 
Additional statistical procedures for data quality were performed using SPSS. 
The procedures include calculating reliability coefficients (Cronbach alpha) for the 
instruments of Worshippers Satisfaction Survey, Self-continuity Drive Index, and 
Intention to Leave Index. Evidence of internal consistency reliability was established by 
reporting Cronbach's alpha. Exploratory factor analysis was performed to further 
examine construct validity. The correlation coefficient with the instruments is also 
reported. 
Reliability of the Worshippers Satisfaction Suwey 
Reliability analysis was conducted for the 19- item Worshippers Satisfaction 
Suwey. The internal consistency reliability was calculated by the use of Cronbach's 
alpha. An indication of good internal consistency has the value of alpha with a 
magnitude of around .7 (Fields, 2005). The survey appeared to have good internal 
consistency (a = .936). 
Table 4-16 shows a summary of the calculated Cronbach's alpha for the total 
sample for the Worshippers Satisfaction Survey. The table shows the corrected item-total 
correlations and the alpha if the item were to be deleted. All of the items had correlations 
above the minimum of .3, which indicates that the item and the scale overall correlate 
well, and no item would need to be deleted from the instrument (Field, 2005). The item 
with the highest correlation was "relevance of message" and had a corrected item-total 
correlation of "717. The item with the lowest correlation was "convenient location" and 
had a corrected item-total correlation of .526. If the Cronbach's alpha of the scale is 
greater if an item is deleted, the reliability of the scale is improved. The deletion of any 
of the items would not increase the alpha (a = ,936). 
Table 4- 16 
Corrected Item-total Correlations and Cronbach 's Alpha ifltem Deleted for the 
Worshippers Satisfaction Survey 
Corrected Item- Cronbach's Alpha if 
Item Total Correlation Item ~ e l e t e d  
Total Survey (a = .936) 
Relevance of Message .717 .93 1 
Pastor's Speech .710 .932 
Use of Guest Speakers .635 .933 
Quality of Message .664 .932 
Quality of Choir .630 .933 
Hymns and Songs .638 .933 
Congregational Singing .643 .933 
Time for Meditation .792 .929 
TithingIPledging ,684 .932 
Participation in Communion ,533 .935 
Responsive Reading .660 .932 
Being Prayed for .583 .934 
Childhood1 Facilities .605 .933 
Friendly Congregation .625 .933 
Sound System .624 .933 
Youth Activities .662 .932 
Convenient Location .526 .935 
Singles Activities .622 .933 
Floral Decoration .667 .932 
Reliability analyses were also conducted for each of the four dimensions of the 
Worshippers Satisfaction Survey. The calculated Cronbach alpha was .906 for the pulpit 
ministry dimension and .849 for the music ministry dimension. For the church 
participation dimension, the calculated Cronbach alpha was 372, and .864 for the 
church environment dimension. The church participation dimension had the highest 
internal consistency (a = .897), and the music ministry dimension had the lowest (a = 
.849). 
Table 4- 17 summarizes the calculated Cronbach's alphas for each of the four 
dimensions of the Worshippers Satisfaction Survey. The table shows the corrected item- 
total correlations and the alpha if the item were to be deleted. All of the items correlated 
well with the scale of each dimension. 
The table shows that within the pulpit dimension, deleting the item of "use of 
guest speakers" would substantially improve the scale reliability (a = .962). Also, 
within the church environment dimension, deleting the item of "convenient location" 
would also improve the scale reliability (a = ,874). While the deletions would result in a 
greater value of a, the Cronbach's alphas for the pulpit ministry dimension (a = .906) 
and for the church environment dimension (a = 364) already reflect an acceptable 
degree of reliability. Therefore, none of the items were deleted from the instnmient. 
Table 4-17 
Corrected Item-total Correlations and Cronbach 's Alpha ifItem Deleted for the Four 
Dimensions of the Worshippers Satisfaction Survey for the Total Sample 
Corrected Item- Cronbach's Alpha 
Item Total Correlation if Item ~ e l e t e d  
Pulpit Ministry (a = .906) 
Relevance of Message .887 345 
Pastor's Speech ,867 353 
Use of Guest Speakers .584 .962 
Quality of Message .872 350 
Music Ministry (a = 349)  
Quality of Choir .722 ,789 
Hymns and Songs .763 .744 
Congregational Singing .675 .832 
Church Participation (a = 372) 
Time for Meditation .727 337 
TithingIPledging .708 .845 
Participation in Communion .654 355 
Responsive Reading .764 .828 
Being Prayed for .651 357 
Church Environment (a = .864) 
Childhood Facilities .712 .834 
Friendly Congregation .628 346 
Sound System .563 355 
Youth Activities .753 .827 
Convenient Location .381 .874 
Singles Activities ,730 .831 
Floral Decoration .668 341 
Exploratory Factor Analysis of the Worshippers Satisfaction Suwey 
Principal components analyses using varimax rotation was conducted to establish 
construct validity of the Worshippers Satisfaction Suwey. The number of factors 
extracted was determined by the number of items with the eigenvalues greater than one. 
For missing values, cases were excluded painvise. Fields (2005) recommends factor 
loadings with a value of .4 for interpretation purposes. Therefore, factor loadings less 
than .4 were suppressed, and only items loaded onto a factor at .4 or greater were 
considered. 
Initial data screening included a review of the correlation matrix (R-matrix) 
output for singularity and multicollinearity issues associated with the data. Upon 
review, none of the items were found to have more than the majority of significant 
values larger than .05. In addition, no variable had a correlation coefficient value greater 
than .9, and the determinant of the correlation matrix was greater than .00001 (Fields, 
2005). Therefore, no multicollinearity or singularity issues are associated with the data, 
and no items were deleted from the scale. 
For the total sample, exploratory factory analysis indicated four factors for the 19 
item scale. Eigenvalues for the four items ranged from 9.15 to 1.1 88, explaining 70.40 
percent of the total variance. All four of the dimensions had three or more of the 
original items that loaded onto the same factor as expected. Typically, factor loadings 
higher than .3 are important for retention (Fields, 2005). The factor loadings were 
higher than .3 and ranged .469 to 382. 
The items that loaded onto factor 1 were related to the pulpit ministry dimension. 
Therefore, the researcher did not assign a new sub-scale name to this factor. The factor 
1, pulpit ministry dimension, had four items that loaded onto the same factor as 
expected. The items in factor 1 included: quality of music, pastor's speech, relevance of 
message, use of guest speakers, and friendly congregation. The item of friendly 
congregation was not one of the original items for this dimension. The factor loadings 
ranged from .536 to .882. 
Items loading onto factor 2 were related to the church participation dimension and 
had five items that loaded onto the same factor as expected. Therefore, the researcher 
did not assign a new sub-scale name to this factor. The items in factor 2, church 
participation dimension, included: responsive reading, participation in communion, 
being prayed for, time for meditation, tithinglpledging, and convenient location. The 
item of convenient location was not one of the original items for this dimension. The 
factor loadings ranged from .469 to ,797. 
Items loading onto factor 3 were related to the church environment dimension 
and had four items that loaded onto the same factor as expected. Therefore, the 
researcher did not assign a new sub-scale name to this factor. The items in factor 3, 
church environment dimension, included: floral decoration, youth activities, childhood 
facilities, and single activities. The factor loadings ranged from .519 to .835. 
Items loading onto factor 4 were related to the music ministry dimension and had 
three items that loaded onto the same factor as expected. Therefore, the researcher did 
not assign a new sub-scale name to this factor. The items in factor 4, music ministry 
dimension, included: quality of choir, hymns and songs, congregational singing, and 
sound system. The item of sound system was not an original item for this dimension. 
The factor loadings ranged from .528 to 331. 
Since the items loading onto the factors shared the common theme as the original 
dimension, the researcher did not assigned new sub-scale names to these factors. Based 
on the Kaiser-Meyer-Olkin (KMO) and Bartlett's test results the Exploratory Factory 
Analysis was appropriate for the scale. The Kaiser-Meyer-Olkin Measure of Sampling 
Adequacy statistic of .895 is greater than the .5 minimum recommended (Fields, 2005). 
Also, the Bartlett's Test of Sphericity is .000, a value of significance that is less than .05 
(Fields, 2005). Table 4-18 shows the factor item loadings of the total sample for the 19- 
items Worshippers Satisfaction'Survey Scale. 
Table 4- 1 8 
Factor Item Loadings for the Worshippers Satisfaction Survey Scale: Total Sample 
Factors 
1 2 3 4 
Pulpit Church Church Music 
Subscale Ministry Participation Environment Ministry 
Quality of Message .882 
Pastor's Speech 368 
Relevance of Message 365 
Friendly Congregation .576 
Use of Guest Speakers .536 
Responsive Reading .797 
Participation in 
Communion .783 
Being Prayed for ,695 
Time for Meditation .632 
TithingPledging ,627 
Convenient Location ,469 
Youth Activities 335 
Childhood Facilities .787 
Singles Activities ,780 
Floral Decoration .519 
Quality of Choir .83 1 
Hymns and Songs 311 
Congregational Singing .702 
Sound System .528 
The original Worshippers Satisfaction Survey Scale had four factors. No new 
factors emerged as a result of the exploratory factor analysis conducted on the scale items 
for this study. However, new items were added to Factors 1,2, and 4 from the original 
four dimensions of the instrument. Also, items were deleted from Factor 3. 
Internal consistency reliability was conducted on the new factors of the 1 Pitems 
Worshippers Satisfaction Survey Scale. Factor 1, pulpit ministry, retained the four 
original items but added an item from the original Factor 3, item friendly congregation. 
When the item was included in the new Factor 1, the Cronbach's alpha was 399. If the 
item is deleted, the Cronbach's alpha is increased to .903. 
Factor 2, church participation, retained the five original items but added an item 
from the original Factor 3, item convenient location. When the item was included in the 
new Factor 2, the Cronbach's alpha was .869. If the item is deleted, the Cronbach's alpha 
is increased to 370. 
Factor 3, church environment, retained four of the original seven items. The new 
Factor 3, the Cronbach's alpha was .863 compared to the Cronbach's alpha .864 for the 
original dimension. Factor 4, music ministry, retained the three original items but added 
one new item from the original factor 3, item sound system. When the item was 
included, the Cronbach's alpha was ,828. If the item is deleted, the Cronbach's alpha is 
increased to 352. 
The results indicated that retaining the new items that were added to each factor 
would decrease Cronbach's alpha for each dimension of the scale. The results of the 
reliability analysis are summarized in Table 4-19. The table shows the reliability results 
of the sub-scales for the new factors of the Worshippers Satisfaction Survey Scale. No 
improvement to the internal consistency reliability could be made to the original 
Worshippers Satisfaction Survey Scale for the new factors. 
Table 4-1 9 
Corrected Item-total Correlations and Cronbach 's Alpha $Item Deleted for the New 
Factors of the Four Dimensions of the Worshippers Satisfaction Survey: Total Sample 
Item 
Pulpit Ministry (a = 399) 
Relevance of Message 
Pastor's Speech 
Use of Guest Speakers 
Quality of Message 
Friendly Congregation 
Church Participation (a = 369) 
Responsive Reading 
Participation in Communion 
Being Prayed for 
Time for Meditation 
TithingIPledging 
Convenient Location 
Church Environment (a = ,863) 
Youth Activities 
Childhood Facilities 
Singles Activities 
Floral Decoration 
Music Ministry (a = 328) 
Quality of Choir 
Hymns and Songs 
Congregational Singing 
Sound System 
Corrected Item- 
Total Correlation 
Cronbach's Alpha 
if Item Deleted 
Reliability of the Self-continuity Drive Index 
Reliability analysis was conducted for the three- item Self-continuity Drive Index. 
The internal consistency reliability was calculated by the use of Cronbach's alpha. The 
survey appeared to have good internal consistency (a = 5350). 
Table 4-20 shows a summary of the calculated Cronbach's alpha for the total 
sample for the Self-continuity Drive Index. The table shows the corrected item-total 
correlations and the alpha if the item were to be deleted. All of the items had correlations 
above the minimum of .3 which indicates that all of the items correlated well with the 
scale overall. The item with the highest correlation was "I get a certain comfort from 
being around people like me" and had a corrected item-total correlation of .746. The 
item with the lowest correlation was "I prefer being with people like me" and had a 
corrected item-total correlation of .709. Based on the table, the deletion of any of the 
items would not increase Cronbach's alpha (a = 350) and therefore would not improve 
the internal consistency reliability of the instrument. 
Table 4-20 
Corrected Item-total Correlations and Cronbach 's Alpha $Item Deleted for the Self- 
continuity Drive Index 
Item Corrected Item- Cronbach's Alpha if 
Total Correlation Item Deleted 
I prefer being with people like me .709 305 
I am immediately drawn to people 
like me 
I get a certain comfort from being 
around people like me .746 .770 
Exploratory Factor Analysis ofthe SeEf-continuity Drive Index 
Principal components analyses using varimax rotation was conducted to establish 
construct validity of the Self-continuity Drive Index. The number of factors extracted 
was determined by the number of items with the eigenvalues greater than one. For 
missing values, cases were excluded pairwise. Factor loadings less than .4 were 
suppressed, and only items loaded onto a factor at .4 or greater were considered. 
Initial data screening included a review of the correlation matrix (R-matrix) 
output for singularity and multicollinearity issues associated with the data. Upon 
review, none of the items were found to have more than the majority of significant 
values larger than .05. In addition, no variable had a correlation coefficient value greater 
than .9, and the determinant of the correlation matrix, .268, was greater than .00001, the 
recommended minimum value (Fields, 2005). Therefore, no multicollinearity or 
singularity issues are associated with the data, and no items were deleted from the scale. 
For the total sample, exploratory factory analysis indicated one factor for the 3- 
item scale. Eigenvalues for the item was 2.3 18, explaining 77.25 percent of the total 
variance. As only one component was extracted, the solution was not rotated. All items 
loaded onto the one factor. The loadings were 391, .873, and .872, which are higher 
than the recommended minimum .3. 
Based on the Kaiser-Meyer-Olkin (KMO) and Bartlett's test results, the 
exploratory factory analysis was appropriate for the 3-item scale. The Kaiser-Meyer- 
Olkin Measure of Sampling Adequacy statistic of .731 is greater than the .5 minimum 
recommended (Fields, 2005). Also, the Bartlett's Test of Sphericity is .000, a value of 
significance that is less than .05 (Fields, 2005). Table 4-21 presents the factor loadings 
for the three-item Self-continuity Drive Index. 
Table 4-21 
Factor Item Loadings for the SeEf-continuity Drive Index 
Item Factor 
1 
I get a certain comfort from being around people like me .891 
I am immediately drawn to people like me .873 
I prefer being with people like me 372 
Reliability of the Intention to Leave Index 
Reliability analysis was conducted for the three-item Intention to Leave Index. 
The internal consistency reliability was calculated by the use of Cronbach's alpha. 
Values around .7 are considered good, while .69 is considered to be the minimal 
acceptable internal consistency range (Clawson & Luze, 2008; Huang, Lee, & Ho, 2004; 
McCauley, Levin, Vanier, & Mazaux, 2001). The instrument appeared to have minimal 
satisfactory internal consistency (a = .691). 
Table 4-22 shows a summary of the calculated Cronbach's alpha for the total 
sample for the Intention to Leave Index. The table shows the corrected item-total 
correlations and the alpha if the item were to be deleted. All of the items had correlations 
above the minimum of .3, which indicates that all of the items correlated well with the 
scale overall. The item with the highest correlation was "it is likely that I will actively 
look for a new church" and had a corrected item-total correlation of ,644. The item with 
the lowest correlation was "I often think about leaving this church" and had a corrected 
item-total correlation of ,352. 
Based on the table, the deletion of the item of "I often think about leaving this 
church" would increase Cronbach's Alpha and therefore would improve the internal 
consistency reliability of the instrument (a = .763). While the deletions would result in a 
greater value of a, the Cronbach's alphas for the Intention to Leave Index instrument (a  = 
.691) already reflects an acceptable degree of reliability. 
Table 4-22 
Corrected Item-total Correlations and Cronbach 's Alpha ifltem Deleted for the Intention 
to Leave Index 
Item Corrected Cronbach's 
Item-Total Alpha if Item 
Correlation Deleted 
I often think about leaving this church. 
.352 .763 
It is likely that I will actively look for a new church. 
.644 .413 
I will probably look for a new church within the next 
vear. 
Exploratory Factor Analysis of the Intention to Leave Index 
Principal components analyses using varimax rotation was conducted to establish 
construct validity of the Intention to Leave Index. The number of factors extracted was 
determined by the number of items with the eigenvalues greater than one. For missing 
values, cases were excluded pairwise. Factor loadings less than .4 were suppressed, and 
only items loaded onto a factor at .4 or greater were considered. 
Initial data screening included a review of the correlation matrix (R-matrix) 
output for singularity and multicollinearity issues associated with the data. Upon 
review, none of the items were found to have more than the majority of significant 
values larger than .05. In addition, no variable had a correlation coefficient value greater 
than .9, and the determinant of the correlation matrix, .523, was greater than .00001, the 
recommended minimum value (Fields, 2005). Therefore, no multicollinearity or 
singularity issues are associated with the data, and no items were deleted from the scale. 
For the total sample, exploratory factory analysis indicated one factor for the 3- 
item scale. Eigenvalues for the item was 1.865, explaining 62.1 8 percent of the total 
variance. As only one component was extracted, the solution was not rotated. All items 
loaded onto the one factor. The loadings were .875, .833, and .637, which are higher 
than the minimal recommended .3 (Fields, 2005). 
Based on the Kaiser-Meyer-Olkin (KMO) and Bartlett's test results, the 
exploratory factory analysis was appropriate for the 3-item scale. The Kaiser-Meyer- 
Olkin Measure of Sampling Adequacy statistic of .590 is greater than the .5 minimum 
recommended (Fields, 2005). Also, the Bartlett's Test of Sphericity is .000, a value of 
significance that is less than .05 (Fields, 2005). Table 4-23 shows the factor loadings for 
the Intention to Leave. 
Table 4-23 
Factor Item Loadings for the Intention to Leave Index 
Item Factor 
1 
It is likely that I will actively look for a new church. 
.875 
I will probably look for a new church within the next year. 
,833 
I often think about leaving this church. 
.637 
Convergent and Divergent Validity of the Worshippers Satisfaction Survey, Self- 
Continuity Drive Index, and the Intention to Leave Index Scales 
Exploratory factor analysis was conducted to report the construct validity of the 
scales used in this study. The Worshippers Satisfaction Survey scale was used to measure 
the church members' satisfaction with 19 attributes of worship. The 19-item scale 
comprised the subscales that also measured four dimensions (pulpit ministry, music 
ministry, church participation, and church environment) of satisfaction with the attributes 
of worship. The higher scores indicate a greater satisfaction with the attributes of 
worship. Convergent validity between the scales and the subscales was established by 
correlating total sample scores using one-tailed Pearson product-moment correlation. A 
review of the Pearson correlation matrix indicated the scale and the four subscales shared 
a positive significant relationship as expected. Table 4- 24 shows the Pearson r 
correlations of Worshippers Satisfaction Survey scale and subscales. 
Table 4-24 
Pearson r Correlations of Worshippers Satisfaction Scale and Subscales 
Attributes 
of Worship Pulpit Music Church Church 
Satisfaction Ministry Ministry Participation Environment 
Attributes of 
Worship 1 
Satisfaction 
Pulpit Ministry .824** 1 
.ooo 
Music Ministry .808** .550** 1 
.ooo .ooo 
Church 
Participation 
Church 
Environment 
.ooo ,000 .ooo .ooo 
** Correlation is significant a tp  5 0.01 level (1-tailed). 
The Self-continuity Drive Index was used to measure the church members' desire 
to maintain self-identities with similar others. The higher scores indicate a greater desire 
for self-identities with similar others. The Intention toleave Index was used to measure 
the church members' intention to leave a church. Pearson product-moment correlation 
was performed to report significant relationships between the scales used in this study. A 
review of the Pearson correlation matrix indicated a shared a positive significant 
relationship between the Worshippers Satisfaction Survey scale and Self-continuity Drive 
Index (r = .406,p 5.01). The results also indicated a negative significant relationship 
between the Self-continuity Drive Index and the Intention to Leave Index (r = -.243, p < 
.05). Table 4- 25 shows the Pearson r correlations of the Worshippers Satisfaction 
Survey scale, Self-continuity Drive Index, and the Intention to Leave Index. 
Table 4-25 
Pearson r Correlations of Worshippers Satisfaction Scale, Self-continuity Drive Index 
and Intention to Leave Index 
Self- 
Worshippers continuity Intention to 
Satisfaction Drive leave 
Worshippers 
Satisfaction 1 
Self continuity drive .406** 1 
,000 
Intention to leave -.017 -.243** 1 
.415 .001 
** Correlation is significant a tp  5 0.01 level (1-tailed). 
Research Question 
Multiple regression analyses were used in this study to measure the strength of the 
relationship, if any, between the independent variables and the dependent variable (p 5 
.05). The influence of the four dimensions of satisfaction with attributes of worship 
(pulpit ministry, music ministry, church participation, and church environment), church 
characteristics (denomination and size), and church member characteristics (age, gender, 
race, marital status, number of children, education, income, years with the church, and 
self-continuity drive level) in predicting the outcome (dependent) variable of intention to 
leave of a church member was of interest in this study. 
Research question: Satisfaction with attributes of worship, church characteristic, 
church member characteristics and intention to leave 
Is there a relationship between satisfaction with attributes of worship, church 
characteristics, church member characteristics and intention to leave of a church 
member? 
Relative contribution of satisfaction with attributes of worship, church characteristics, 
and church member characteristics in explaining the intention to leave scores of 
church members 
The mean of the intention to leave scores was used as a measure of determining 
the church member's intention to leave a church. To measure the influence, if any, of 
satisfaction with attributes of worship, church characteristics, church member 
characteristics on the dependent variable, intention to leave, the mean score of the overall 
intention to leave scores of each church member was entered into the multiple regression 
equation. Also, the mean scores of the four dimensions (pulpit ministry, music ministry, 
church participation, and church environment) of the Worshippers Satisfaction Survey; 
the value of the two church characteristics (size and denomination), and the nine church 
member socio-demographic variables (age, gender, race, marital status, number of 
children, education, income, years with the church, and level of self-continuity drive) 
were entered into the multiple regression equation using the enter method. To examine if 
there is a relationship between the independent variables and the dependent variables, the 
following hypotheses was tested: 
Hypothesis 1. Satisfaction with attributes of worship is a significant explanatory 
variable affecting intention to leave a church. 
Hypothesis 2. Church characteristics are significant explanatory variables 
affecting intention to leave a church. 
Hypothesis 3. Church member characteristics are significant explanatory 
variables affecting intention to leave a church. 
Hypothesis 4. Satisfaction with attributes of worship, church characteristics, and 
church member characteristics are significant variables affecting intention to leave a 
church. 
Research Hypotheses 
Hypothesis 1: Attributes of Worship and Intention to Leave 
Satisfaction with the attributes of worship is a significant explanatory variable 
affecting intention to leave a church. 
Relationship between the attributes of worship and the intention to leave 
Multiple regression analysis was used to test for a relationship between the 
attributes of worship in the four dimensions of the Worshippers Satisfaction Survey and 
the Intention to Leave Index scores, using the enter method. Results of the analyses of 
the scales showed that hypothesis 1 was supported. There is a significant explanatory 
relationship between the scores of the dimensions of the attributes of worship and 
intention to leave of a church member. 
The F value (7.992) for the regression model analyzing the scale scores was 
significant (p = .005). The adjusted R~ indicated that the attributes of worship accounted 
for 4.3 percent of the variance in the intention to leave scores. The t-statistic indicated 
that the two attributes of worship dimensions, pulpit ministry and church environment, 
were individual explanatory variables of the intention to leave score. 
The size of the t-statistic signified that pulpit ministry ( t  = 2 . 1 5 3 , ~  = .033) had a 
greater impact on the model than did church environment ( t  = - 2 . 8 1 5 , ~  = .005). The 
positive beta value for the pulpit ministry dimension @I = .222) symbolized a positive 
relation ship between the individual explanatory variable and the intention to leave 
scores, where the higher the pulpit ministry score the higher the intention to leave score. 
Higher pulpit ministry scores implied a greater satisfaction with the attributes of worship 
for the dimension, and a higher intention to leave score implied a lesser intention to leave 
the church. The negative beta value for the church environment dimension @I = -.3 16) 
symbolized an inverse relation between the individual explanatory variable and the 
intention to leave scores, where the higher the church environment score the lower the 
intention to leave score. Higher church environment scores implied a greater satisfaction 
with the attributes of worship for that dimension, and a lower intention to leave score 
implied a greater intention to leave the church. The Table 4- 26 summarizes the results 
of the multiple regression analysis for the attributes of worship and the intention to leave 
of a church member. 
Table 4-26 
Summarized Regression Analysis of the Dimensions of the Attributes of Worship 
Explaining the Intention to Leave of a Church Member 
Variables B SEB p t P 
(Constant) 2.979 .434 6.867 .OOO 
Pulpit ~ k s t r y  
Music Ministry 
Church Participation 
Church Environment 
N= 171 
F = 7.922 d f = l  p = .005 R2 = .006 Adjusted 
R2 = .043 
The Worshippers Satisfaction Survey uses four factors to measure respondents' 
satisfaction with 19 attributes of worship. Factor 1: pulpit ministry dimension; Factor 2: 
music ministry dimension; Factor 3: church environment dimension; and Factor 4: church 
participation dimension. Simple regression was used to test for a relationship between 
the attributes of worship in each of the fow Factors of the Worshippers Satisfaction 
Survey and the Intention to Leave scale scores, using the enter method. 
The F value (1.11 3) for the regression model analyzing the Factor 1, pulpit 
ministry dimension, scale scores was non-significant (p  = .353). The adjusted R~ 
indicated that the attributes of worship, in the pulpit dimension, accounted for 0.3 percent 
of the variance in predicting the intention to leave scores. The t-statistic indicated the 
attributes of worship in the Factor 1, pulpit ministry, were not individual explanatory 
variables for the intention to leave score. 
The Table 4-27 summarizes the results of the regression analysis for Factor 1, 
pulpit ministry dimension. The table shows the t-statistic for the attributes of relevance 
of message (t = -1 .935 ,~  = .055), pastor's speech (t = 1 . 7 4 2 , ~  = .084), use of guest 
speakers (t = 1.017, p = .3 1 1), quality of message (t = .420,p = .675). 
Table 4-27 
Summarized Regression Analysis of the Factor I, Pulpit Ministry Dimensions, of the 
Attributes of Worship Explaining the Intention to Leave of a Church Member 
Variables B SEB P t P 
(Constant) 2.861 .539 5.311 .OOO 
Relevance of Message -.363 .I87 -.481 -1.935 .055 
Pastor's Speech 
.320 .I84 .421 1.742 ,084 
Use of Guest Speakers 
.075 .074 .I22 1.017 .311 
Quality of Message 
.067 .I60 .091 .420 .675 
N= 171 
F= 1.113 d f = 4  p = .353 R2 = .029 Adjusted 
R2 = .003 
The F value (0.764) for the regression model analyzing the Factor 2, music 
ministry dimension, scale scores was non-significant (p = .516). The adjusted R' 
indicated that the attributes of worship, in music ministry dimension, accounted for a -0.5 
percent of the variance in predicting the intention to leave scores. The t-statistic 
indicated the attributes of worship in the Factor 2, music ministry dimension, were not 
individual explanatory variables for the intention to leave score. 
The Table 4-28 summarizes the results of the regression analysis for Factor 2, 
music ministry dimension. The table shows the t-statistic for the attributes of quality of 
choir (t = -.024,p = .981), hymns and songs (t = .750,p = .455), congregational singing 
(t= -1 .459,~ = .147). 
Table 4-28 
Summarized Regression Analysis of the Factor 2, Music Ministry Dimension, of the 
Attributes of Worship Explaining the Intention to Leave of a Church Member 
Variables B SEB B t P 
(Constant) 3.281 .43 1 7.613 .OOO 
Quality of Choir -.002 .099 -.003 -.024 .981 
Hymns and Songs ,069 .092 .096 .750 .455 
Congregational Singing -.I16 .079 -.I61 -1.459 .I47 
N= 171 
d f = 3  p = .516 R2 = .015 Adjusted 
R2 = -.005 
The F value (0.668) for the regression model analyzing the Factor 3, church 
participation dimension, scale scores was non- significant (p = .648). The adjusted R~ 
indicated that the attributes of worship, in church environment dimension, accounted for 
a -1.1 percent of the variance in predicting the intention to leave scores. The t-statistic 
indicated the attributes of worship in the Factor 3, church participation dimension, were 
not individual explanatory variables for the intention to leave score. 
The Table 4-29 summarizes the results of the regression analysis for Factor 3, 
church environment dimension. The table shows the t-statistic for the attributes of time 
for meditation (t = -.052,p = .959), tithinglpledging (t = 1 . 5 6 4 , ~  = .120), participation in 
communion (t = .189, p = .85 I), responsive reading (t = -.434, p = .665), and being 
prayed for (t = -.685,p = .494). 
Table 4-29 
Summarized Regression Analysis of the Factor 3, Church Participation Dimension, of the 
Attributes of Worship Explaining the Intention to Leave of a Church Member 
Variables B SEB b t P 
(Constant) 2.644 .380 6.966 .OOO 
Time for Meditation -.004 ,076 -.006 -.052 .959 
Participation in Communion .014 .076 .021 .189 .851 
Responsive Reading -.033 .076 -.055 -.434 .665 
Being Prayed for -.046 .067 -.075 -.685 .494 
N= 171 
F = .668 d f = 5  p = .648 R2 = .023 Adjusted 
R2 = -.011 
The F value (0.668) for the regression model analyzing the Factor 4, church 
environment dimension scale scores was non- significant (p = .648). The adjusted R~ 
indicated that the attributes of worship, in church environment dimension, accounted for 
a -1.1 percent of the variance in predicting the intention to leave scores. The t-statistic 
indicated that friendly congregation ( t  = 1 . 9 7 5 , ~  = .050), in the Factor 3, church 
environment dimension, was an individual explanatory variable for the intention to leave 
score. The beta value indicated a positive relationship between the individual attribute, 
friendly congregation (P = .216), and the intention to leave scores, such that the higher 
the friendly congregation scores, the higher the intention to leave scores of the church 
member. A higher friendly congregation score indicates a greater satisfaction with the 
attribute of friendly congregation. A higher intention to leave scores indicates a lesser 
intention to leave of a church. 
Table 4-30 summarizes the results of the regression analysis for Factor 3, church 
environment dimension. The table shows the t-statistic for the attributes of childhood 
facilities (t  = 1 . 2 1 0 , ~  = .228), friendly congregation (t  = 1 . 9 7 5 , ~  = .050), youth activities 
(t  = -.853,p = .395), singles activities (t = -1 .523,~ = .130), floral decoration (t  = -.706, 
p= .481), sound system (t  = -.126,p = .900), and convenient location (t  = -.577,p = .565). 
Table 4-30 
Summarized Regression Analysis of the Factor 4, Church Environment Dimension, of the 
Attributes of Worship Explaining the Intention to Leave of a Church Member 
Variables B SEB B t P 
(Constant) 3.161 .459 6.891 ,000 
Childhood Facilities .084 .070 .I48 1.210 .228 
Friendly Congregation ,135 .068 .216 1.975 .050 
Youth Activities -.062 .073 -.I19 -.853 ,395 
Singles Activities -.lo7 .070 -.I91 -1.523 .I30 
Floral Decoration -.051 .072 -.080 -.706 .481 
Sound System -.008 .061 -.013 -.I26 .900 
N= 171 
F = 1.429 df = 7 p = .I98 R2 = .067 Adjusted 
R2 = -.020 
Hypothesis 2: Church Characteristics and Intention to Leave 
Church characteristics are significant explanatory variables affecting intention to 
leave a church. 
Relationship between Church Characteristics and Intention to Leave 
Multiple regression analysis was used to test for a relationship between the two 
dimensions of church characteristics, church denomination and church size, and the 
intention to leave scores, using the enter method. Results of the analysis showed 
hypothesis 2 was not supported. No significant linear relationship existed between the 
church characteristics and the intention to leave scores of a church member. 
The Fvalue (.538) for the regression model analyzing the church characteristics 
of was non-significant (p = .461). The adjusted R~ indicated that the church 
characteristics accounted for a 0.5 percent of the variance in the intention to leave scores. 
The t-statistic indicated the church characteristics of church denomination (t = -.228,p = 
.820) and church size (t = .733,p = .464) were not individual explanatory variables for 
the intention to leave score. Table 4-3 1 summarizes the results of the regression analysis 
for hypothesis 2, about church characteristics and the intention to leave. 
Table 4-3 1 
Summarized Regression Analysis of the Church Characteristics Explaining the Intention 
to Leave of a Church Member 
Variables B SEB P t P 
(Constant) 2.650 .411 6.446 .OOO 
Church Denomination -.041 .I46 -.034 -.280 .780 
Church Size 
.I76 .232 .091 .756 .451 
N= 171 
F = .538 d f = l  p = .464 R2 = .005 Adjusted 
R2 = -.007 
Hypothesis 3: Church Member Characteristics and Intention to Leave 
Church member characteristics are significant explanatory variables affecting 
intention to leave a church. 
Relationship between nine dimensions of church member characteristics 
Multiple regression analysis was used to test the nine dimensions of church 
member characteristics, age, gender, race, marital status, number of children, education, 
income, years with the church, and self-continuity drive and the intention to leave a 
church of a church member, using the enter method. Results of the analysis showed 
hypothesis 3 was supported. Two multiple regression models suggests that there was a 
significant explanatory relationship between church member characteristics and intention 
to leave a church. 
The F value (4.296) for the regression model analyzing two dimensions (gender 
and age) of the church member characteristics was significant (p = .040). The adjusted 
R' indicated that the church member characteristics accounted for 3.9 percent of the 
variance in the intention to leave scores. The t-statistic indicated that age was an 
explanatory variable of the intention to leave a church (t = -2.073, p = .040). The 
negative beta value (p = -.194) symbolized an inverse relationship between the variable, 
such that the higher the age category of the church member, the lower the intention to 
leave scores. A lower intention to leave score indicated a greater intention to leave the 
church. Table 4-32 summarizes the results of the regression analysis for hypothesis 3, 
about the two church member characteristics and intention to leave of a church. 
Table 4-32 
Summarized Regression Analysis of the Two Church Member Characteristics Explaining 
the Intention to Leave a Church 
Variables B SEB P t P 
(Constant) 3.231 .372 8.676 .OOO 
Gender ,138 .I88 .069 .737 .463 
Age -.212 .lo2 -.I94 -2.073 .040 
N= 171 
F = 4.296 d f = l  p = .040 RZ = .039 Adjusted 
R2 = .022 
The Fvalue (6.990) for the regression model analyzing the nine dimensions of the 
church member characteristics was significant (p  = .009). The adjusted R' indicated that 
church member characteristics accounted for 6.5 percent of the variance in the intention 
to leave a church. The t-statistic indicated that self-continuity drive was an explanatory 
variable of the intention to leave a church (t  = -2 .644 ,~  = .009). The negative beta value 
(p = -.249) symbolized an inverse relationship between the variable, such that the higher 
the self-continuity drive scores, the lower the intention to leave scores. A higher self- 
continuity drive score indicated a greater desire to maintain positive self- identities with 
other similar persons. A lower intention to leave score indicated a greater intention to 
leave the church. Table 4-33 summarizes the results of the regression analysis for 
hypothesis 3, about the nine church member characteristics and intention to leave of a 
church. 
Table 4-33 
Summarized Regression Analysis of the Church Member Characteristics Explaining the 
Intention to Leave a Church 
Variables B SEB P t P 
(Constant) 4.170 .577 7.224 .OOO 
Gender 
Age 
Race .093 .083 ,104 1.128 ,262 
Marital Status .041 .I13 .037 .363 .717 
Number of Children in 
the household 
Highest Level of 
Education 
Income ,075 .062 .I23 1.211 .228 
Years of Membership 
with the Church 
Self-continuity Drive 
Level -. 179 .068 -.249 -2.644 .009 
N= 171 
F = 6.990 d f = 1  p = .009 R' = .I39 Adjusted 
R' = .065 
Hypothesis 4: Satisfaction with attributes of worship, church characteristics, 
and church member characteristics and intention to leave a church 
Satisfaction with attributes of worship, church characteristics, and church member 
characteristics are significant variables affecting intention to leave a church. 
Relationship between the satisfaction with attributes of worship, church 
characteristics, and church member characteristics and intention to leave a church 
Multiple regression analysis was used to test the four dimensions (pulpit ministry, 
music ministry, church participation, and church environment) of the attributes of 
worship, church characteristics (church denomination and church size), and the nine 
dimensions of church member characteristics (age, gender, race, marital status, number of 
children, education, income, years with the church, and self-continuity drive) and the 
intention to leave a church of a church member using the enter method. Results of the 
analysis showed hypothesis 4 was supported. There was a significant explanatory 
relationship between church member characteristics and intention to leave a church. 
The F value (2.241) for the regression model was significant (p = .027) for an 
explanatory relationship. The adjusted R~ indicated the independent variables accounted 
for 8.8 percent of the variance in the intention to leave scores. The t-statistic indicated 
that satisfaction with the dimensions of pulpit ministry dimension (t = 2 . 7 9 8 , ~  = .006) 
and church environment (t = -2 .060 ,~  = .042), and the church member characteristics of 
age (t = -2.1 19,p = .037) and self-continuity drive level (t = -2 .861,~ = .005) were 
explanatory variables of the church members' intention to leave score. The size of the 
t-statistic signified that self-continuity drive level had the greatest impact on the model. 
The positive beta value (P = .353) for the pupil ministry dimension symbolized a 
positive relationship between the individual variable score and the intention to leave 
score, such that the higher the pulpit ministry dimension score the higher the intention to 
leave score. Higher scores for the pulpit ministry dimension indicated a greater 
satisfaction with the attributes of worship of that dimension. Higher intention to leave 
scores indicated a less intention to leave the church. 
The negative beta values for the church environment dimension (P = -.302), age 
(p = -.230), and self-continuity drive (P = -.298) indicated inverse relationships with the 
intension to leave score, such that the higher the church environment score, age, and the 
level of self-continuity drive score, the lower the intention to leave score. Higher church 
environment dimension score indicated a greater satisfaction with the attributes of that 
dimension. Higher age category indicated a higher age of the church member. Higher 
self-continuity drive score indicate a greater desire to maintain self-identities with similar 
others. Lower intention to leave scores indicated a greater intention to leave of the 
church member. 
This suggests that the greater the satisfaction with the church environment, the 
greater the intention to leave of the church member. Also, this indicated that the higher 
the age category of the church member, the greater the intention to leave of the church 
member. In addition, the higher level of self-continuity drive score, the greater the 
intention to leave of a church member. 
Table 4-34 summarizes the results of analysis of the relative contribution of 
satisfaction with attributes of worship, church characteristics, and church member 
characteristics explaining the intention to leave of a church member. 
Table 4-34 
Summarized Regression Analysis of Satisfaction with Attributes of Worship, Church 
Characteristics, and Church Member Characteristics Explaining the Intention to Leave 
of a Church Member 
Variables B SEB P t P 
(Constant) 3.254 .875 3.718 ,000 
Pulpit Ministry Dimension 
.288 .lo3 .353 2.798 .006 
Music Ministry Dimension -.061 .lo6 -.072 -.580 .563 
Church Participation Dimension .I27 .097 .I67 1.301 .I96 
Church Environment Dimension -.241 .I17 -.302 -2.060 .042 
Church Denomination -.I39 .I72 -.I13 -.810 .420 
Church Size .340 .279 ,176 1.219 .226 
Gender .I25 .I88 .062 .667 .507 
Age -.253 ,119 -.230 -2.119 ,037 
Race 
.095 .081 .lo6 1.167 .246 
Marital Status 
.092 .I13 .083 ,812 .419 
Number of Children are in Household -.056 .056 -.093 -.986 .327 
Highest Level of Education 
-.080 .071 -.I18 -1.129 ,262 
Income 
Years of membership with the church 
-.038 .062 -.064 -.609 .544 
Self-continuity Drive 
-.214 .075 -.298 -2.861 .005 
d f = 9  p = .027 RZ = ,243 Adjusted 
R2 = .I29 
Summary 
This quantitative, non-experimental, descriptive, correlational study using simple 
and multiple regression examined if there is a relationship between the independent 
variables of satisfaction with the four dimensions of the attributes of worship (pulpit 
ministry, music ministry, church participation, and church environment); church 
characteristics (denomination and size); and church member characteristics (gender, age, 
race, marital status, number of children in the household, highest level of education, 
income, number of years of membership with church, and self-continuity drive level) and 
the dependent variable of intention to leave a church. Following a multi-stage 
convenience sampling of members from Baptist, Pentecostal and Non-denominational 
churches, a total of 171 participants made up the final data producing sample. 
The final data producing sample of 171 was 54 percent of the projected number of 
respondents (n = 2343). The usable response rate was 43 percent of the projected 
number of usable responses (n = 397). The largest groups of respondents were female in 
the age range of 30-49, African American, married, with 1 child in the household. 
The psychometric characteristics of each instrument used in this study were 
analyzed. The reliability of each instrument was estimated through the calculation of 
Cronbach's Alpha, and exploratory factor analyses provided evidence of the validity of 
each instrument. For the four dimensions (pulpit ministry, music ministry, church 
participation, and church environment) of the Worshippers Satisfaction Survey 
Cronbach's Apha ranged from .849 to .906. The corrected item-total correlations ranged 
from .38 1 to 316. Exploratory factor analysis was performed on the four dimensions of 
the survey. No new factors were named. Cronbach's Alpha ranged from 328 to ,899. 
The corrected item-total correlations ranged from .521 to 356. For the Self-continuity 
Drive Index, the Cronbach's Alpha for the total sample was a = 350. Corrected item- 
total correlations ranged from .709 to .746. Exploratory factor analysis was performed on 
the three items. No new factors were named. For the Intention to Leave Index, the 
Cronbach's Alpha for the total sample was a = .691. Corrected item-total correlations 
ranged from .352 to .644. Exploratory factor analysis was performed on the three items. 
No new factors were named. 
One research question examined the influence of the satisfaction with the 
attributes of worship, church characteristics, and church member characteristics and on 
the intention to leave a church. Four hypotheses tested the relationship between the four 
dimensions of 19 attributes of worship, two dimensions of church characteristics, and 
nine dimensions of church member characteristics and the intention to leave a church. 
Mehta and Mehta's (1995) study found significant differences between attitude 
and satisfaction according to age. This study found that the church member characteristic 
of age is a significant explanatory variable impacting a church member's intention to 
leave a church. In addition, Mehta and Mehta's (1995) study suggests that satisfaction 
with attributes in the pulpit ministry dimension was most important in the overall 
satisfaction with the worship service. This study found that the pulpit ministry dimension 
is a significant explanatory variable impacting a church members' intention to leave a 
church. Table 4-35 lists the research purpose, questions and hypotheses and findings for 
each. 
Table 4-3 5 
Research Purposes, Research Question and Hypotheses, and Results of the Study 
Research Purposes Research Question and Hypotheses Results 
Explore the relationship 
between satisfaction with 
attributes of worship, church 
characteristics, church 
member characteristics and 
intention to leave a church. 
Provide evidence of a 
relationship between 
satisfaction with attributes of 
worship, church 
characteristics, and church 
member characteristics, and 
intention to leave a church. 
RQ1. Is there a relationship between 
satisfaction with attributes of worship, church 
characteristics, church member characteristics 
and intention to leave of a church member? 
HI. Satisfaction with attributes of worship is 
a significant explanatory variable 
affecting intention to leave a church. 
H2. Church characteristics are significant 
explanatory variables affecting intention 
to leave a church. 
H3. Church member characteristics are 
significant explanatory variables 
affecting intention to leave a church. 
Several explanatory 
variables found: 
dimensions of pulpit 
ministry and church 
environment, age and 
self-continuity drive 
Supported 
Not supported 
Supported 
H4. Satisfaction with attributes of worship, 
church characteristics, and church Supported 
member characteristics are significant 
variables affecting intention to leave a 
church. 
While the study did not find church characteristics to be a significant explanatory 
variable influencing intention to leave, findings indicated that socio-demographics 
characteristics were often significant explanatory variables of the intention to leave of a 
church member. The level of self-continuity drive was the most significant variable. A 
positive, significant explanatory relationship was found between the degree of 
satisfaction with the pulpit ministry dimension and the intention to leave a church, where 
the higher the pulpit ministry dimension score the higher the intention to leave score. A 
negative, significant explanatory relationship was found between church environment 
dimension of the attributes of worship, age, and self-continuity drive scores. No 
significant relationship was found between the church characteristics of denomination 
and size and the intention to leave a church. 
Chapter IV presented descriptive statistics of the sample, discussed the 
psychometric characteristics of the instrumentation used in this study, and reported the 
results of the examination of research questions and hypotheses testing. Chapter V will 
present a discussion of the interpretations, limitations, practical implications, conclusions, 
and recommendations pertaining to the study, based on the literature and findings related 
to the factors associated with church membership retention. 
CHAPTER V 
DISCUSSION 
Research in the area of the factors associated with church membership retention is 
scant. This study is the first to examine and explore the relationship between 19 
attributes of worship, church characteristics, and church member characteristics and the 
intention to leave a church of church members in Palm Beach County, Florida, USA. In 
addition, this study is the first to examine self-continuity drive level as a church member 
characteristic influencing the intention to leave a church of the church members in Palm 
Beach County, Florida, USA. 
In this study, satisfaction with the attributes of worship was measured by the 
church members' ratings of worship satisfaction with the attributes of the four 
dimensions of pulpit ministry, music ministry, church environment, and church 
participation. The church characteristics that were examined are denomination and 
membership size. The church member characteristics that were examined are age, 
gender, race, marital status, number of children, education, income, years with the 
organization, and self-continuity. The intention to leave of a church member was 
measured using three questions from the Intention to Leave Index. This study explores 
one research question. To answer the research question, four hypotheses were tested. 
Chapter V presents a discussion of the results reported in Chapter IV about the 
satisfaction with the attributes of worship, church characteristics, and church member 
characteristics and the intention to leave of church members. Descriptive results, the 
results of the exploration of the research question, and the testing of the hypotheses are 
interpreted. Results of the analyses of the instrument used in the study are compared with 
studies reviewed during the initial assessment of the instrumentation. Study limitations, 
practical implications, conclusions, and recommendations for hture study are also 
presented in this chapter. 
Interpretations 
Descriptive Characteristics of the Sample 
Socio-demographic Characteristics of the Sample 
The findings from the study suggest that the average respondent was African 
American, female, between the ages of 30 to 49, married with 1 child living in the 
household. The demographic findings about gender in this study were consistent with the 
national total statistics produced by Pew Forum on Religion and Public Life. Females 
(69.6 percent) represented a larger segment of the church membership population than 
male (30.4 percent) in this study. The age characteristic was consistent with the national 
total statistics, in that the age group of 30 to 49 (46.2 percent) represents the largest group 
of respondent in this study. The largest difference in the age statistic between the 
national total statistics and the final data producing sample in this study suggests that 
church members in the age group of 65 and over were under-represented in the study. 
The finding about marital status was also consistent with the national statistics in 
that the married (45.2 percent) respondents represented the largest group in this study. 
The largest difference in the marital statistics between the national total statistics and the 
final data producing sample in this study suggests that the subgroup of single respondents 
was over-represented. The respondents with high school diplomas (3 1.7 percent) as the 
highest level of education comprised the largest group in the sample, which was 
consistent with the national statistics. The demographic findings about race in this study 
were not consistent with Pew Forum on Religion and Public Life national total statistics. 
The national statistics suggest that Caucasian (1 1.1 percent) was under-represented in this 
study, and African American (75.4 percent) was over represented (US. Religious 
Landscape Survey, 2008). Table 5-1 presents a comparison of the percentages on the 
socio-demographic characteristics in this study and the national statistics. 
Table 5-1 
Sample Socio-Demographic Characteristics Percentage Comparison with National 
Statistics 
Socio-Demographic Current National 
Variables Study Statistics 
Gender 
Male 30.4% 48% 
Female 69.6% 52% 
Race 
African AmericanA3lack 75.4% 11% 
Caucasian 11.1% 71% 
Other 13.5% 18% 
Marital Status 
Single 34.5 19% 
Married 45.2 54% 
Divorce or separated 19.1 12% 
Widowed 1.2 8% 
Education Level 
Less than High School 10.2 14% 
High School 31.7 3 6% 
Associate degree 21.0 23 % 
Bachelors degree 19.8 16% 
Masters 12.6 
Higher 4.8 - 
Post Graduate 11% 
Note. Dashes indicate the information was not obtained in the current study or not 
reported in the national statistics 
There were some notable differences among the subgroup of gender in the sample. 
More females (87.9 percent) than males (12.1 percent) were likely to have at least 10 
years of membership with a church, and more females (73 percent) than males (27 
percent) were likely to attend church services three to four times per month. Also, more 
females (75.8 percent) than males (24.2 percent) had at least a Bachelors degree, and 
more females (73.1 percent) earn at least $35,0000. Table 5-2 summarizes the 
respondents years of membership with a church, number of times a member was likely to 
attend church services monthly, the highest level of education, and income level 
according to gender. 
Table 5-2 
Socio-Demographic Characteristics of Years of Membership, Monthly Attendance, 
Education, and Income According to Gender 
Socio-Demographic 
Variables 
Years of Membership 
Less than 1 
1 - 3  
3 - 5  
5 - 10 
10-20 
20 or more 
Total 
Male Female Total 
Monthly Attendance 
1-2 33.3% 66.7% 100.0% 
3 -4 27.0% 73.0% 100.0% 
5-7 35.1% 64.9% 100.0% 
8 or more 26.1% 73.9% 100.0% 
n = 4 7  n =  114 n =  161 
Total 29.2% 70.8% 100.0% 
Level of Education 
Less than High School 
High School 
Associate degree 
Bachelors degree 
Masters 
Higher 
Total 
Income 
Less than $25,000 27.9% 72.1% 100.0% 
$25,000 - 34,999 41.9% 58.1% 100.0% 
$35,000 - 44,999 26.9% 73.1% 100.0% 
$45,000 - 55,000 31.6% 68.4% 100.0% 
More than 55,000 25.0% 75.0% 100.0% 
n = 4 7  n =  108 n =  155 
Total 30.3% 69.7% 100.0% 
This study used the three-items of the Self-continuity Drive Index in measuring 
the relationship between the respondents' self-continuity drive level and the intention to 
leave a church. This study found that the church member characteristic of self-continuity 
drive is a significant explanatory variable influencing the intention to leave a church of a 
church member. 
There were some notable similarities among the subgroups in the samples. This 
study found that 75 percent of the respondent in the data producing sample indicated a 
high self-continuity drive level. Table 5-2 shows both females (50 percent) and males 
(50 percent) were likely to have over 20 years of membership with a church. Table 5-3 
summarized the distribution of self continuity drive level among different subgroups of 
the sample. The table shows that both males (75.0 percent) and females (75.4 percent) 
were more likely to have a high self-continuity drive level. Also, respondents in all age 
categories were more likely to have a high self- continuity drive. In addition, respondents 
in all marital status groups and race groups indicated a high self-continuity level. For this 
study, the a mean score of greater than 4 was classified as a high self-continuity drive, 
and a mean score of 4 or less was classified as a low self-continuity drive. No statistics 
were found on the self-continuity drive level among church members in the Christian 
religion. 
Table 5-3 
Socio-Demographic Characteristics of Gender, Age, Marital Status, and Race 
According to Self-continuity Drive Level 
Low Self- High Self- 
Socio-Demographic continuity continuity 
Variables Drive Drive Total 
Gender 
Male 25.0% 75.0% 100.0% 
Female 24.6% 75.4% 100.0% 
n = 42 n =  128 n =  170 
Total 24.7% 75.3% 100.0% 
Total 
Marital Status 
Single 20.7% 79.3% 100.0% 
Married 30.3% 69.7% 100.0% 
Divorce 22.2% 77.8% 100.0% 
Separated .O% 100.0% 100.0% 
Widow .O% 100.0% 100.0% 
n = 4 1  n = 126 n =  167 
Total 24.6% 75.4% 100.0% 
Race 
African ArnericaniBlack 26.6% 73.4% 100.0% 
Caucasian 21.1% 78.9% 100.0% 
Other 17.4% 82.6% 100.0% 
n = 4 2  n = 128 n =  170 
Total 24.7% 75.3% 100.0% 
Findings in this study were consistent with the finding in Goldberg, Riorgan, and 
Schaffer's, (2003) study. The study found a strong desire for self-continuity resulted in a 
positive attitude in groups with similarities. A strong desire for self-continuity indicates a 
high self-continuity drive level. This study found diversity in race and ethnicity among 
the Non-denominational churches in which 76.6 percent of respondent with high self- 
continuity drive indicated an intention to leave the church. 
Table 5-4 summarizes the degree of diversity among the respondents in the 
sample. The table shows the percentage distribution of the socio-demographics of race, 
ethnicity, and self-continuity drive level of the respondents according to church 
denomination. The table shows that Non-denominational churches had the largest 
percentage of African Americans (68.2 percent), Caucasians (100 percent), and other 
races (87.0 percent), with Hispanics (100 percent) and Non-Hispanics (72.5 percent) 
represented in the data producing sample. This finding is consistent with other studies 
suggesting a greater level of diversity among the membership in Non-denominational 
churches (Waf & Winsberg, 2010). 
Table 5-4 
Socio-Demographic Characteristics of Race, Ethnicity, and SeEf-continuity Drive Level 
According to Church Denomination 
Socio-Demographic Non- 
Variables Baptist Pentecostal denominational Total 
Race 
African AtnericaniBlack 19.4% 12.4% 68.2% 100.0% 
Caucasian .O% .O% 100.0% 100.0% 
Other 8.7% 4.3% 87.0% 100.0% 
n = 27 n =  17 n = 127 n =  171 
Total 15.8% 9.9% 74.3% 100.0% 
Ethnicity 
Hispanic .O% .O% 100.0% 100.0% 
Non-Hispanic 16.9% 10.6% 72.5% 100.0% 
n = 2 7  n =  17 n =  127 n =  171 
Total 15.8% 9.9% 74.3% 100.0% 
Self-continuity Drive 
Low self-continuity 
Drive 22.2% 47.1% 
High Self-continuity 
Drive 
Total 
Psychometric Characteristics of the Instruments 
Worshippers Satisfaction Survey 
In this study, the Worshippers Satisfaction Survey was used to explore the church 
members' degree of satisfaction with 19 attributes of worship. The survey was created 
by the researcher. The attributes of worship used in the survey is based on Mehta and 
Mehta's (1995) study, which concluded that overall satisfaction with the worship service 
is a function of satisfaction with the attributes of the service. This survey is used to 
extend Mehta and Mehta's (1995) study to examine the relation between the 19 factors 
and a church member's intention to leave the church. The survey is used in part one of 
the questionnaire to measure the satisfaction with four components of worship (1) pulpit 
ministry, (2) music ministry, (3) congregational participation, and (4) church 
environment. The items on the survey were rated on a 7-point Likert type scale. 
The Cronbach's alpha was used as an estimate of the reliability of the 
Worshippers Satisfaction Survey in this study. According to Fields (2005), an indication 
of good internal consistency has the value of alpha with a magnitude of around .70 or 
greater. Reliability analyses were conducted for each of the four dimensions of the 
Worshippers Satisfaction Survey. Cronbach's alpha provided a good estimate of 
instruments' reliability among the total sample for the four dimensions of pulpit ministry 
(a = .906), music ministry (a = .849), church participation (a = .872), and church 
environment (a = .864). As the Worshippers Satisfaction Survey was created and used 
in this study, no comparison is made on the reliability of the instrument for other studies. 
Principal components analysis using varimax rotation resulted in four dimensions 
(eigenvalues > 1) explaining 70.40 percent of the total variance. Three or more of the 
original items loaded onto the same factor as expected, therefore the researcher retained 
the name of the dimension for each factor. No new factors emerged as a result of the 
exploratory factor analysis. The factor loadings ranged from .469 to 382. One new 
item, friendly congregation, loaded onto the pulpit ministry dimension. Also, a new 
item, church location, loaded onto the church participation dimension. A new item, 
sound system, also loaded onto the music ministry dimension. The three items were 
original items from the church environment dimension, which only loaded four of the 
original items. 
Internal consistency reliability was calculated with the new items for each factor. 
The resulting Cronbach's alpha for the pulpit ministry dimension was .899, for church 
participation, 369, for church environment, 363, and for music ministry, 328. The 
results indicated that the new items would not improve reliability of the scale for each 
dimension. Noting that this scale is not widely used, comparison of the reliability of the 
instrument among other samples is not made. 
Self-continuity Drive Index 
In this study, Goldberg, Riordan, and Schaffer (2003) three-item Self-continuity 
Drive Index was used in part two of the questionnaire to explore the church members' 
preference to be with other people of similar background. The items on the survey were 
rated on a 7-point Likert type scale and ranged from strong agree to strongly disagree. 
The respondents7 self-continuity drive was determined by calculating the mean score of 
the individual responses. For this study, the a mean score of greater than 4 was classified 
as a high self-continuity drive, and a mean score of 4 or less was classified as a low self- 
continuity drive. 
The Cronbach's alpha was used as an estimate of the reliability of SeEf-continuity 
Drive Index in this study. According to Fields (2005), an indication of good internal 
consistency has the value of alpha with a magnitude of around .70 or greater. The survey 
appeared to have good internal consistency (a = .85). Goldberg, Riorgan, & Schaffer 
(2003) in a study, examined the role of self-continuity drive on group processes with 
individuals who have a high desire for continuity. Cronbach's alpha for the instrument in 
that study was stated at .68 (Goldberg, et al., 2003). The Cronbach's alpha indicates a 
higher internal consistency among this sample than the sample used in Goldberg, 
Riorgan, and Schaffer's (2003) study. 
Exploratory factor analysis was conducted. The solution was not rotated. The 
analysis resulted in all items loaded onto the one factor (eigenvalues > I), explaining 
77.25 percent of the total variance. 
Intention to Leave Index 
In part three of this study, the intention to leave of the church members was 
measured using the three-item Intention to Leave Index developed by Cammann, 
Fichman, Jenkins, and Klesh. The wording on the instrument is adapted and "job" is 
changed to "church". The items on the survey were rated on a 7-point Likert type scale 
and ranged from strong agree to strongly disagree. The respondents' intention to leave 
was determined by calculating the mean score of the individual responses. For this study, 
a mean score of greater than 4 indicated an intention to leave the church of the church 
member. 
The Cronbach's alpha was used as an estimate of the reliability of the Intention to 
Leave Index in this study. Values around .69 is considered to be the minimal internal 
consistency acceptable range (Clawson & Luze, 2008; Huang, Lee, & Ho, 2004; 
McCauley, Levin, Vanier, & Mazaux, 2001). 
The survey appeared to have minimal satisfactory internal consistency (a = .691). 
The instrument reliability has been stated at a = .89 (Field, 2006; Labatmediene, et al., 
2007; Oreg, 2006). The results from this study indicate a lower internal consistency 
among this sample. Noting that previous studies using this instrument have assessed 
respondents' intention to leave a job, it could be that this instrument is less reliable 
among samples from a religious population. Exploratory factor analysis was conducted. 
The solution was not rotated. The analysis resulted in all items loaded onto the one factor 
(eigenvalues > I), explaining 62.1 8 percent of the total variance. 
Research Question 
This study explored the relationship between the satisfaction of four dimensions 
of the attributes of worship (pulpit ministry, music ministry, church participation, and 
church environment), two dimensions of the church characteristics (denomination and 
membership size), nine dimensions of church member characteristics (age, gender, race, 
marital status, number of children, education, income, years with the church, and level of 
self-continuity drive) and the intention to leave a church of a church member. To 
examine the research question, four hypotheses were tested. 
Hypothesis 1. This study tested if satisfaction with attributes of worship is a 
significant explanatory variable affecting the intention to leave a church. This hypothesis 
was supported. Findings lend support to Mehta and Mehta's (1995) study which found 
that the attributes of worship in the dimension of pulpit ministry are most important to 
satisfaction with overall worship service among church members. In addition, this 
finding is consistent with research that suggests that prioritizing worship and teaching 
sound doctrine that change hearts are important characteristics that should be developed 
(Hemphill, 2006). This study found a positive relationship between pulpit ministry and 
the intention to leave a church, such that a greater satisfaction with the attributes of 
worship for that dimension leads to higher intention to leave score. The higher to 
intention to leave score indicates a lesser intention to leave a church. A negative 
relationship between the dimension of church environment and intention to leave was 
also found. According to Mehta and Mehta (1995), in the order of importance, the 
attributes within the church environment dimension are of least importance for the 
satisfaction with the overall worship service. 
Hypothesis 2. This study tested if satisfaction with church characteristics is a 
significant explanatory variable affecting the intention to leave a church. This hypothesis 
was not supported. Research suggests that much attention has been placed on church 
characteristics, such as large membership, in an effort to attract members to a church 
(Warf & Winsberg, 2010). Research also indicates that increased membership size 
usually indicate a successful church (White & Simas, 2008). This finding suggests that 
while some church characteristics may be important for attracting members to a church, 
they may not be enough to retain them. 
Hypothesis 3. Hypothesis 3 examined if satisfaction with church characteristics is 
a significant explanatory variable affecting the intention to leave a church. This 
hypothesis was supported. Two variables, age and self-continuity drive level, were found 
to be significant explanatory variables influencing the intention to leave a church of a 
church member. These findings in this study lend support to Mehta and Mehta's 1995 
study. In the study, significant difference in attitude and satisfaction with the overall 
worship service was found according to age. A review of literature did not produce any 
studies about self-continuity drive with a church member population. However, the 
fmding of an inverse relationship between self-continuity drive level and the intention to 
leave a church appears to be consistent with Goldberg, Riordan, and Schaffer's 2003 
study. In that study, a strong desire for self-continuity resulted in a positive attitude in 
groups with similarities. An overwhelming percentage of the data producing sample 
included members of a more diverse setting in Non-denominational churches and 
indicated a high self-continuity drive level. As such, respondents with higher self- 
continuity drive scores lead to lower intention to leave scores. Lower intention to leave 
scores indicated an intention to leave a church. 
Hypothesis 4. Hypothesis 4 examines if satisfaction with attributes of worship, 
church characteristics, and church member characteristics are significant variables 
affecting intention to leave a church. This hypothesis was also supported. The 
dimensions of pulpit ministry and church environment, and the church member 
characteristics of age and self-continuity drive were found to be significant explanatory 
variable affecting the intention to leave a church of a church member. The results from 
the testing of the hypotheses examine the research question about a relationship between 
satisfaction with attributes of worship, church characteristics, church member 
characteristics and intention to leave of a church member. 
Practical Implications 
The majority of studies that exam the area of membership in the Christian religion 
tends to focus on the numerical growth and decline of the members in the different 
denominations. In addition, only a few studies exam the factors associated with 
membership retention in not for profit organizations, such as churches. This study 
demonstrates that there is a need for more attention to be given in the area of church 
membership retention. 
1. Church environment dimension of the attributes of worship is found to be a 
significant explanatory variable influencing the intention to leave a church. The 
finding of an inverse relationship between the satisfaction with the church 
environment dimension and the intention to leave a church fails to conform to the 
established pattern in research which suggests that satisfaction generally leads to 
retention. This finding signifies that while the attributes of the church 
environment dimension may be important in attracting new members to the 
church, it may not be important in retaining them. Therefore, church 
administrators should focus on developing separate and distinct strategies for 
attracting members and for retaining them. 
2. The dimension of pulpit ministry is found to be a significant explanatory variable 
influencing the intention to leave a church of a church member. This suggests 
that there is a need for pastors and church administrators to place more focus on 
the attributes of this dimension, such as the relevance of the message preach, as it 
relates to, for example, the church members socio-demographics. 
3. The church member characteristic of age is found to be a significant explanatory 
variable influencing the intention to leave a church of a church member. The 
inverse relationship suggests that the church members in the higher age categories 
are more likely to leave a church. Pastors and church administrators could begin 
to place more emphasis on identifying the needs of this segment of the church 
population and develop ministries that appeal specifically to this group. 
4. Self-continuity drive level has not been addressed in research about church 
membership retention. This study found that higher self-continuity drive level 
leads to greater intention to leave a church. Higher self-continuity drive level 
implies a greater desire to maintain self-identity with similar others. This finding 
could lend some reasoning for the lack of diversity that is found among church 
members in some churches, as an overwhelming percentage of the data producing 
sample indicated having a high-self-continuity drive level. This finding suggests 
that pastors should explore and expand church messages to include the impact of 
personal characteristics on the sustainability of the church and the religion as a 
whole. 
Conclusions 
Mehta and Mehta's (1995) study found that the attributes of worship that are 
associated with the pulpit ministry dimension (relevance of message, pastor's speech, 
guest speakers, and quality of message) are of greater importance to church members 
than are the attributes of worship in the dimensions of music ministry (quality of choir, 
hymns and songs, congregational singing) and church participation (time for mediation, 
tithing or pledging, participation in communion, responsive reading, being prayed for). 
In addition, the attributes of worship that are associated with the church environment 
dimension (childhood facilities, friendly congregation, sound system, youth activities, 
convenient location, singles activities, floral decoration) are of the least importance of the 
19 attributes to church members. This suggests that these dimensions, in the order of 
importance (pulpit ministry, music ministry, church participation, church environment), 
can be major areas for church administrators to target for improving membership 
retention. 
This study found that there is a positive relationship between the dimension of 
pulpit ministry and the intention to leave a church of a church member, such that greater 
satisfaction with the pulpit ministry dimension leads to greater intention not to leave a 
church. This study also found an inverse relationship between the dimension of church 
environment and the intention to leave a church. This suggests that while pulpit ministry 
may be an important factor in strengthening church membership retention, church 
environment may not be as important. 
The church characteristics of denomination and membership size were not found 
to be significant explanatory variables influencing the intention to leave a church of a 
church member. The result of the church member characteristics collected from the data 
producing sample allowed for the comparability of the present sample to the target 
population. As such, some comparisons with national statistics were possible. The 
sample was fairly consistent with the target population, making findings generalizeable to 
the church members in denominations of Baptist, Pentecostal, and Non-denominational 
churches. The age, gender, and marital status characteristics were consistent with the 
national total statistics. The level of education and income level were also consistent 
with the national statistics produced by the Pew Forum on Religion and Public Life. 
In measuring the respondent's satisfaction with the four dimensions of the 
attributes of worship, this study found that more respondents indicated a degree of 
satisfaction with the attributes than those indicating dissatisfaction for all four dimension. 
Although those respondents indicated a satisfaction with the attributes, there still was 
indication of the intention to leave. It is not known if the reliability of the Intention to 
Leave Index measuring the respondent's intention to leave a church could be problematic. 
The instrument reliability has been stated at a = .89. In this study the instrument 
appeared to have minimal satisfactory internal consistency (a = .69). 
Limitations 
This present study appears to be one of the more comprehensive studies about the 
factors associated with church membership retention, particularly in churches in Palm 
Beach County, Florida. This study was designed to describe, explain, and predict the 
variables that are related to a church member's intention to leave a church. The 
instruments used in the study have acceptable reliability and validity. A convenience 
sampling of the church members resulted in a sufficient sample size for this study and 
sound data analyses were conducted. However, this study has the following limitations: 
1. A non-experimental design is weaker than an experimental design 
2. All churches in the area were not invited to participate in this study. The 
churches that were invited to participate were self-selected, and those that 
participated do not represent all the churches in the area. This introduced a 
selection bias which represents a threat to external validity. 
3. The churches (settings) purposively selected were not based on random 
sampling. This is a threat to ecological validity (generalizing to all settings in 
the Palm Beach County area and beyond). 
4. Although the final data producing sample size was sufficient to conduct 
multiple regression and therefore good for internal validity purposes, the 
usable response rate was low and also introduced a selection bias. 
5. The surveys were completed in the church setting where respondents were 
seated in close proximity to each other and in the presence of the pastor. This 
could be perceived as a less than ideal situation where respondents could 
become emotional and feel a loss of privacy in the survey process. This could 
possible affect the quality and quantity of the responses. 
6. The online survey option allowed respondents to opt out of the survey 
process. While it encouraged more potential respondents, it discouraged 
participation among those least interested in the church membership retention 
factors. 
7. The potential for participation of a church member was limited to only those 
accessible through a church that the pastor has granted permission for 
participation. 
8. The majority of the respondents were members of the Non-denominational 
churches. This could potentially influence the results and observations 
relating specifically to church denomination characteristics and church 
member characteristics. 
Recommendation for Future Study 
Based on the interpretations and conclusions in this study, future studies are 
recommended to further examine the factors that affect church membership retention. 
1. The churches in this study were self-selected and were not based on random 
sampling. Future studies could address this limitation by randomly selecting 
churches from available list of churches from databases or yellow pages. 
2. The church members' responses were limited to churches that received an 
invitation to participate in the study and of which the pastors of those 
churches allowed for the study to be conducted at the church at a time of 
convenience to pastors. Future studies could address this limitation by 
conducting the study at a more public setting, such as at a church convention, 
where church members from many different churches of the same 
denomination congregate for a certain period of time. 
3. This study could be replicated in different regions of the country in efforts to 
strengthen and validate the findings. 
4. The respondents in this study were from two Baptist churches, two 
Pentecostal churches, and three Non-denominational churches. Future 
studies could include more churches from each of the denomination. 
5. The population in this study consisted of respondents from the denominations 
of Baptist, Pentecostal, and Non-denominational churches, only. Future 
studies could include other denominations within the Christian religion. 
6 .  A large percent of the data producing sample were Non-denominational 
church members. Future studies could use a sample that is more evenly 
distributed across denominations. 
7. This study used the Intention to Leave Index to measure a church member's 
intention to leave. The instrument reliability has been stated at a = .89; 
however, in this study, the instrument appeared to have minimal satisfactory 
internal consistency (a = .691). Further studies using a similar population 
could benefit from improved psychometric qualities of the survey 
instruments. 
8. This study measured the satisfaction with 19 attributes of worship of church 
members using an instrument that was created for this study. Further efforts 
are needed to strengthen and validate the reliability and validity of the 
instrument. 
9. This study also examined the self-continuity level of church members as a 
socio-demographic variable. Future studies could benefit from examining 
self-continuity level as mediating variable affecting church members' 
intention to leave a church. 
10. The results found an inverse relationship between satisfaction with the 
attributes of worship dimension of church environment and the intention to 
leave a church of a church member. Future studies could fixther explore this 
relationship. 
11. This study examined self-continuity drive level as a church member 
characteristic. Future studies could examine other factors such as emotional 
attachment and the influence of social norms impacting church members' 
intention to leave a church. 
12. The relationship between worshippers' satisfaction factors, church 
characteristics, and church member characteristics were examined in this 
study. Future studies could also examine the effect of pastoral leadership 
style on a church member's intention to leave a church. 
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Appendix A 
Authorization for Voluntary Consent Form 
- 
Lynn University 
THIS DOCUMENT SHALL ONLY BE USED TO PROVIDE AUTHORIZATION FOR 
VOLUNTARY CONSENT 
PROJECT TITLE: Factors Associated with Church Membership Retention 
Project IRB Number: 2009-13 Lynn University 3601 N. Military Trail Boca 
Raton, Florida 3343 1 
I, Laura Jones, am a doctoral student at Lynn University. I am studying Global Leadership, with 
a specialization in Corporate and Organizational Management. One of my degree 
requirements is to conduct a research study. 
DIRECTIONS FOR THE PARTICIPANT: 
You are being asked to participate in my research study. Please read this carefully. This form 
provides you with information about this study. The Principal Investigator, Laura Jones will 
answer all of your questions. Ask questions about anything you don't understand before deciding 
whether or not to participate. You are free to ask questions at any time before, during, or after 
your participation in this study. Your participation is entirely voluntary and you can refuse to 
participate without penalty or loss of benefits to which you are otherwise entitled. You 
acknowledge that you are at least 18 years of age, and that you do not have medical problems or 
language or educational barriers that precludes understanding of explanations contained in this 
authorization for voluntary consent. 
PURPOSE OF THIS RESEARCH STUDY: This study is about church membership retention. 
There are a minimum of 170 people invited to participate in this study. The purpose of this study 
is to examine if there is a relationship between satisfaction with attributes of worship, church 
characteristics, church member characteristics, and intention to leave. This study uses responses 
from a questionnaire to determine the factors associated with a church member's intention to 
leave a church. 
PROCEDURES: 
You will be given 4 questionnaires and voluntary consent form. If you agree to participate, you 
will answer the questions on the questionnaires. It should take about 15 minutes to complete the 
questionnaires. Upon completing the questionnaires, place them a box with a slot which will be 
placed near the exit door of the church. You do not have to return the consent form. By returning 
the questionnaires, you will have consented to participate in this study. 
POSSIBLE RISKS OR DISCOMFORT: This study involves minimal risk. You may find that 
some of the questions are sensitive in nature. In addition, participation in this study requires a 
minimal amount of your time and effort. 
Institutional Review Board for the Protection of Human Subjects 
Lynn University 
3601 N. Military Trail Boca Raton, Florida 3343 1 
POSSIBLE BENEFITS: There may be no direct benefit to you in participating in this research. 
But knowledge may be gained which may help improve membership retention in churches. 
FINANCIAL CONSIDERATIONS: There is no financial compensation for your participation in 
this research. There are no costs to you as a result of your participation in this study. 
ANONYMITY 
Surveys will be anonymous and anonymity is preserved in this study. No identifying 
information is collected from participants. The surveys will be returned by mail in a self- 
addressed envelope so the participants' names are never linked to the research data. You 
will not be identified and data will be reported as "group" responses. Participation in this 
survey is voluntary and return of the completed survey will constitute your informed 
consent to participate. 
The results of this study may be published in a dissertation, scientific journals or presented at 
professional meetings. In addition, your individual privacy will be maintained in all publications 
or presentations resulting from this study. 
All the data gathered during this study, which were previously described, will be kept strictly 
confidential by the researcher. Data will be stored in locked files. All information will be held in 
strict confidence and will not be disclosed unless required by law or regulation. 
RIGHT TO WITHDRAW: You are free to choose whether or not to participate in this study. 
There will be no penalty or loss of benefits to which you are otherwise entitled if you choose not 
to participate. 
CONTACTS FOR QUESTIONS/ACCESS TO CONSENT FORM: Any further questions you 
have about this study or your participation in it, either now or any time in the future, will be 
answered by Laura Jones who may be reached at:  and Dr. Jeanette Francis, faculty 
advisor who may be reached at: (  For any questions regarding your rights as a 
research subject, you may call Dr. Farideh Farazmand, Chair of the Lynn University Institutional 
Review Board for the Protection of Human Subjects, at . If any problems arise as 
a result of your participation in this study, please call the Principal Investigator (Laura Jones) and 
the faculty advisor (Dr. Jeanette Francis) immediately. 
AFFIDAVIT: 
I hereby certify that a written explanation of the nature of the above project has been provided to 
the person participating in this project. A copy of the written documentation provided is attached 
hereto. By the person's consent to voluntary participate in this study, the person has represented 
that helshe is at least 18 years of age, and that helshe does not have a medical problem or 
language or educational barrier that precludes hisher understanding of my explanation. 
Therefore, I hereby certify that to the best of my knowledge the person participating in this 
project understands clearly the nature, demands, benefits, and risks involved in hisher 
participation. 
Laura P. Jones 
Signature of Investigator 
,Date of R B  Approval: 04/16/09 
Institutional Review Board for the Protection of Human Subjects 
Lynn University 
3601 N. Military Trail Boca Raton, Florida 33431 
Appendix B 
SurveyMonkey Worshippers Satisfaction Questionnaire 
1. Please rate your satisfaction with the following pulpit ministry attributes. 
Mostly Mostly 
Very Satisfied Satisfied Neutral Dlssatlsfied v e v  Satisfied Dissatisfied Dissatisfied 
Relevance of message 0 0 0 0 0 0 0 
Pastor's speech 
Use of guest speakers 
0 0 0 0 0 0 0 
Quallty of message 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
2. Please rate your satisfaction with the following music ministry attributes. 
Mostly Mosty 
Very Satisfled Satisfied Neutral Dissatisfied Very Satisfied Dissatisfied Dissatisfied 
Quality of choir 0 0 0 0 0 0 0 
Hymns and songs 
Congregational slnging 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
3. Please rate your satisfaction with the following church participation attributes. 
Mostly Mostly 
Very Satisfied Satisfied Neutral Dissatisfied Very Satisfied Dissatisfied D~ssatisfied 
Time for meditation 
TithingIPledglng 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
Participation in communion 0 0 0 0 0 0 0 
Responslve readlng 0 0 0 0 0 0 0 
Being prayed for 0 0 0 0 0 0 0 
4. Please rate your satisfaction with the following church environment attributes. 
Very Satisfied Mostly Mostly Satisfied Neutral Dissatisfied very Satisfied Dissatisfied Dissatisfied 
Childhood faclllties 0 0 0 0 0 0 0 
Friendly congregation 
Sound system 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
Youth activities 
Convenient location 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
slngles actlvltles 
Floral decoration 
0 0 0 0 0 0 0 
0 0 0 0 0 0 0 
Source: Created from "Marketing of churches: An empirical study of Important attributes" by Mehta, 5. S., & Mehta, G. 8. in 1995 from 
Journal of Professlonal Services Marketing, 13(1), 53-65. Adapted wlth permission of the author. 
Appendix C 
Permission letter to Use Worshipper Satisfaction Questionnaire 
RE: Permission Request 
Mehta. Saniav  
To: Laura Jones 
Cc : 
Dear Laura, 
I am sorry I have not been very helpful thus far. I will definitely 
continue to try locating the instrument. I am giving you permission to 
use my scales, factors or anything else you need to from my paper for 
your dissertation. You are more than welcome to use whatever you want 
(you can quote me, cite me, etc.). I hope to find the actual 
instrument. 
Good Luck! 
Dr. Sanjay S. Mehta 
Professor of Marketing 
College of Business Administration 
Sam Houston State University 
Huntsville, TX 77340-2056 
 
----- Original Message----- 
From: Laura Jones [mailto ] 
Appendix D 
SurveyMonkey Self-continuity Index 
1. Please rate how much you agree or disagree with the following statements. 
Mostly Strongly Strongly Agree Mostly Agree Agree Neutral Disagree 
Disagree Disagree 
I prefer being with people 
who are like me. 0 0 0 0 0 0 0 
When I meet someone like 
me, I am immediately 0 0 0 0 0 0 0 
drawn to that person. 
I get a certain sense of 
comfort from being around 0 0 0 0 0 0 0 
people with my similar 
background. 
Source: From "Employees' perceptions of their leaders: I s  being similar always better?" by Goldberg, C., Riordan, C. M., & Zhang, L., 
2008 from Group & Organization Management, 33(3), 330-335. Adopted with permission of the author. 
Appendix E 
Permission to Use Self-continuity Index 
From: Caren Goldberg [mailto:  
Sent: Mon 9/29/2008 3:03 PM 
To: Laura Jones 
Subject: Re: Request for Permission 
Hi Laura. 
Yes, feel fkee to use the self-continuity measure. Currently, the paper is in the third round of revisions at 
Human Relations. Hopehlly, if you check back with me as your dissertation progresses, I should be able 
to provide a journal citations (I'm assuming right now you have an earlier conference version). My contact 
info is in my signature file. Good luck with your study! 
Caren Goldberg 
Caren Goldberg, Ph.D. 
Endowed Fellow 
Kogod School of Business 
American University 
4400 Massachusetts Ave 
Washington, DC 20016 
 
-----"Laura Jones" < wrote: ----- 
From: Caren Goldberg [mailto  
Sent: Thu 10/16/2008 12:03 AM 
To: Laura Jones 
Subject: RE: Request for Permission 
Hi Laura, 
I think the paper you have indicates all of the items (see below). We started with four, 
but dropped the third one, based on the FA results: 
I prefer being with people who are like me. 
When I meet someone like me, I am immediately drawn to that person. 
I find it exciting to meet people from other cultures and backgrounds. 
There is a certain sense of comfort I get from being around people with 
backgrounds similar to mine. 
Best, 
Caren 
Caren Goldberg, Ph.D. 
Endowed Fellow 
Kogod School of Business 
American University 
4400 Massachusetts Ave 
Washington, DC 200 16 
 -----"Laura Jones"  wrote: -- 
Appendix F 
SurveyMonkey Intention to Leave Index 
1. Please rate how much you agree or disagree with the following statements. 
~ o s t l y  Strongly Strongly Agree Mostly Agree Agree Neutral Disagree Disagree Dlsagree 
1 often think about leavlng 
t h ~ s  church. 0 0 0 0 0 0 0 
It Is llkely that I will actively 
look for a new church. 0 0 0 0 0 0 0 
I will probably look for a 
new church within the next 0 0 0 0 0 0 0 
year. 
Source: From Personality, context, and resistance to organizational change by Oreg. 5. in 2006 from European lournal of Work & 
Organlzatlonal Psychology, 15(1), 73-101. Adapted with permlsslon of author. 
Appendix G 
Permission to use Intention to Leave Index 
Mark Fichman I  
You replied on 1211 112008 5:03 PM. 
To: Laura Jones 
Cc: 
Dear Laura, 
You have my permission to use the questionnaire with the 
adaptations you 
propose to replace the word job with the word church in the 
3 items 
listed in your email of 12/10/08. Best of luck in your 
work. 
Mark Fichman 
-- 
Mark Fichman 
325 Tepper School of Business 
Carnegie-Mellon University 
Pittsburgh PA 15213-3890 
 
  
(fax) 
Home page URL: http://www.gsia.cmu.edu/andrew/mf4f/home.html 
Appendix H 
SurveyMonkey Personal Demographic Profile Questionnaire 
Please ind i ca te  tlir m o s t  app rop r ia te  answel -  a s  it re la tes  t o  y o u  
I. Gender 
0 (1) Mile 0 ( 2 )  Female 
2. Age 
0 (1) 18 - 29 0 (2) 30 - 49 0 (3) 50 - 64 0 (4) 65 and older 
3. Race 
0 (1) AF"can AmezicanlBlack 0 (2) Caucasian 0 (3) Asian 0 (4) Other 
Other (please specify) 
4. Ethnicity 
0 (1) Hispanic 0 (2) Non-Hispanic 
5. Place of Birth 
0 (1) United Stater 0 (2) Europe 0 (3) Caribbean 0 (4) Other 
Other (please specib) 
I 
6. Marital Status 
0 (1) single 0 (2) Married 0 (3) Divorced 0 (4) Separated 0 (5) \*{idowed 
7. Number of children in the household 
00 o1 o2 0 o4 o5 0 6 or more 
8. Highest level of education completed 
0 (1) Less than 0 (2) High School 0 (3) Associate 0 (4) Bachelors 0 (5) Masters 0 (6) Higher 
High School Diploma 
9. Income 
0 (1) Less than 0 (2) $25,000 - 0 (3) $35,000 - 0 (4) $45,000 - 0 (5) More than 
525,000 34,999 44,999 55,000 $55,000 
10. Please identify your status at this church 
0 (1) Member 0 (2) Regular Attendee [Non-member) 0 (3) Visitol. 
11. I f  a member, please identify the number of years of membership with this 
church. 
0 (1) Less than 1 0 (21 1 - 3 0 (3)  3 - 5 0 (4) 5 - 10 0 (5) 10 - 20 0 (7) 20 or more 
12. How many times do you attend church monthly? 
0 (1) 1-2 0 (2) 3 -4 0 (3) 5 -7 0 (4) 8 01. rno1.e 
13. Do you hold any of the following positions in this church?: 
0 Pastor 0 (') 0 (31 0 (4) 0 (5) 0 (6) 0 (4) 0 (5) N,& 
Pastor's Deacon Deacon's Minister Minister's Employee 
Spouse Spouse Spouse 
14. Did you ever have membership in another church that was of the same 
denomination as your current church? 
0 (1) yes 0 (2) NO 
15. Did you ever have membership in another church that was of a different 
denomination from your current church? 
0 (1) Yes 0 (2)  No 
16. I f  yes, please identify the denomination of the church in which you were 
previously a member. 
0 (1) Baptist 0 (2) ~ c n t e c o s t a l  0 (3) Non-Denominational 0 (4) Other 
Other (please specify) 
Appendix I 
Permission for Church Participation 
 March 11,2009 
Dear Pastor Chester: 
The members of Orthodox Zion Primitive Baptist Church have been invited to participate 
in a research study about factors associated with church membership retention. Participation in 
the study is voluntary. The participants will be asked to complete a questionnaire and return the 
responses in a self-addressed, stamped envelope. No identiQing information will be collected, 
so the respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida. If you approve for this study to be conducted at your church, please provide the 
amber of members attending your church and sign the appropriate line below. 
Sincerely, 
Laura P. Jones 
I approve forthis study to be conducted at Orthodox Zi Primitive Baptist Church. The number 
of members currently attending this church is 29c . 
  
 
March 10; 2009 
Dear Pastor Granger: 
The members of Mount Calvary Baptist Church have been invited to participate in a 
research study about factors associated with church membership retention. Participation in the 
study is voluntary. The participants will be asked to complete a questionnaire and retum the 
responses in a self-addressed, stamped envelope. No identiFig infomation will be collected, 
so the respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church, but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
bill allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, aPhD candidate at Lynn University in Boca 
Ratoh Florida. If you approve for this study to be conducted at your church, please provide the 
number of members attending your church and sign the appropriate line below. 
P. Jones 
st Church. The number of 
  
March 11,2009 
Dear Pastor Wiggan: 
The members of Refuge Apostolic Church have been invited to participate in a research 
study about factors associated with church membership retention. Participation in the study is 
voluntary. The participants will be asked to complete a questionnaire and return the responses in 
a self-addressed, stamped envelope. No identifying information will be collected, so the 
respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida If you approve for this study to be conducted at your church, please provide the 
number of members attending your church and sign the appropriate lie below. 
Sincerely, 
I approve for this study to be conducted at Refuge Apostolic Church. The number of members 
cment& attending this church is &? 
  
  
March 14,2009 
Dear Pastor Hepbum: 
The members of Blue Heron Church of God have been invited to participate in a research 
study about factors associated with church membership retention. Patticipation in the study is 
voluntaty. The participants will be asked to complete a questionnaire and return the responses in 
a self-addressed, stamped envelope. No ideneing information will be collected, so the 
respondents will be ensured anonymity. 
1 believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understaoding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida. If you appmve for this study to be conducted at your church, please provide the 
number of members attending your church and sign the appropriate line below. 
I approve for this study to be conducted at Blue Heron Church of God. The number of members 
cmently attending this church is ( 5 0 . 
= 

 March 10,2009 
Dear Pastor Wilkins: 
The members of E n g r M  Word Worship Center have been invited to participate in a 
research study about factors associated with church membership retention. Participation in the 
study is voluntary. The participants will be asked to complete a questionnaire and return the 
responses in a self-addressed, stamped envelope. No identifying information will be collected, 
so the respondents will be ens& anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the C W a n  religion as a whole. The results 
will allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida. If you approve for this study m be conducted at your church, please provide the 
number of members attending your church and sign the appropriate line below. 
Sincerely, 
I approve for this study to be conducted at En d Word Worship Center. The number of 
membem currently attending this Church is f l 6  . 
  
   
Feb- 20,2009 
Dear Pastor Benz: 
The members of Covenant Centre International have been invited to participate in a 
research study about factors associated with church membership retention. Participation in tty 
study is volmtary. The participants will be asked to complete a questionmire and return the 
responses in a self-addressed, stamped envelope. No identiGng information will be couected, 
so the respondents will be ensured anonymity. 
I believe that this study is a wotthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church 
The study will be conducted by L a m  Jones, a PhD candidate at Lym University, in 
Boca Raton, FIorida. If you approve for this study to be conducted at your church, please 
the n m b a  of members attending your church and sign the appropriate line below. 
Laura Jones 
I approve for this study to be conducted at Cov t Centre International. The number of 
members currently at&n';.g this church is ~7 . 
  
Dear Pastor Williams: 
The members of Original Tabernacle of Prayer are invited to participate in a research 
study about factors associated with church membership retention. Participation in the study is 
voluntary. The participants will be asked to complete a questionnaire. No identifiing 
information will be wtlected, so the respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding of the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your churck 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida. If you approve for this study to be conducted at yow church, please provide the 
number of members attending your church and sign on the appropriate line below. 
Laura P. Jones 
at this church. The amber of members d y  
July 28, 2009 
Dear Pastor Swtt: 
The members of New Light Fellowship Church are invited to participate in a research 
study about factors associated with church membership retention. Participation in the study is 
voluntary. The participants be asked to complete a questionnaire. No identitjiing 
information will be collected, so the respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding of the fiictors affecting a church member's intention to 
leave the church. Also: the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jane% a PhD candidate at Lynn University in Boca 
Raton, Florida. Tfyou approve for this study b be conducted at your church, please provide the 
number of members attending your church and sign on the appropriate line below. 
Sinckely, 
Laura P. Jones 
I approve for this study to be conducted at New Light Fellowship Church. The number of 
  
August 3rd, 2009 
Dear Pastor Shipman: 
The members of Winners Church International are invited to participate in a research 
study about factors associated with church membership retention. Participation in the study is 
wluntary. The participants will be asked to complete a qwstionnaue. No identifymg 
information will be collected, so the respondents will be ensured anonymity. 
I believe that this study is a worthwhile endeavor, not just for your chmh but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding ofthe factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidate at Lynn University in Boca 
Raton, Florida. If you approve for this study to be conducted at your church, please provide the 
number of members attendiig your church. Also, please sign on the appropriate line below and 
ret- the letter to Laura Jones. 
Sincerely, 
L a m  P. Jones 
I approve for this study to be conducted at this church. The number of members currently 
a t t e n d i n n I i i s -  - 
October I ,  2009 
Dear Pastor Ray: 
The members of Redemptive Life Fellowship Church are invited to participate in a 
research study about factors associated with church membership retention. Participation in the 
study is voluntary. The participants d l  be asked to complete a questionnaire. No identifying 
information \viIl be coflected, so the respondents will be ensured anonymity. 
I believe hat this study is a worthwhile endeavor, not just for your church but for 
addressing the overall declining membership in the Christian religion as a whole. The results 
will allow for a better understanding o f  the factors affecting a church member's intention to 
leave the church. Also, the knowledge obtained could be critical in continuing the progress of 
your church. 
The study will be conducted by Laura Jones, a PhD candidale at Lynn University in Boca 
Raton, Florida. If you approve for this study to be conducted at yout church, please provide the 
number of members attending your church and sign an the appropriate line below. 
Sincerely, 
Laura P. Jones 
I approve for this study to be conducted at this church. The number of members currently 
atending this church is 3 5 a . 
Appendix J 
Encryption Verification (SSL) from SurveyMonkey 
Account Summary 
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Appendix K 
SurveyMonkey Email Invitation 
From: Laura Jones U) 
Subject: Please Participate-Dissertation research study about factors associated with 
church membership retention 
My name is Laura Jones. I am a doctorial student at Lynn University in Boca Raton, 
Florida pursuing a PhD in Global Leadership. Your email address was obtained from the 
pastor of your church. 
The purpose of this email is to invite you to participate in a research study about factors 
associated with church membership retention. You are being asked to complete a brief 
online survey. The survey will take approximately 15 minutes to complete. The 
information you provide will assist in determining if there is a relationship between 
specific church membership satisfaction factors and a church member's intention to leave 
a church. 
I will be grateful if you will assist me by accepting this invitation. Your participation is 
voluntary. No identifying information will be tracked as part of the data collection 
process and so you will be ensured anonymity. 
To participate, please click on the following secured link to access the 
survey:  
 If you have any questions or need assistance, please email me at 
 
Sincerely, 
Laura Jones 
 
Appendix L 
SurveyMonkey Informed Consent Form 
Lynn University 
3601 N. Military Trail. Boca Raton, Florida 33431 
THIS DOCUMENT SHALL ONLY BE USED TO PROVIDE AUTHORIZfiTION FOR VOLUNTARY CONSENT 
PRO3ECTTITLE: Factors Associated with Chul'ch Membership Retention 
P~.oject mB Number: Lynn Univel.sity 3601 N. ~ i l i t a r y  Trail soca Raton. Florida 33431 
I, Laura lone., a m  a doctoral student a t  Lynn University. 1 a m  studying Global Leadership, wi th a specialization i n  Corporate and 
Organizational Management. One o f  m y  degree requirements is t o  conduct a research study. 
DIRECTIONS FOR THE PARTICIPANT: You are being asked to  pal-ticipate in  m y  research study. Please read this cal.sfully. This form 
provides YOU w i th  information about the study. ~ h c  principal fnvestigator,  aura lone. will answer al l  of your questions. ~ s k  questions 
about anything you don't "nderstand befo,e deciding whether or not to  ~a t t i c ipa te .  YOU aye f ree  to  ask questions a t  any t ime before. 
during, or aftel. your  psl.ticipation i n  this study. YOU,- parricipation ir entirely voluntary and you can Irefuse to  participate without penalty 
o r  105s o f  benefits to  which you are othet-wise entit led. You acknowledge t h a t  you a#-e a t  least  18 yeavs o f  age, and tha t  you  do no t  
have medical problems or language 0 4 -  educational barriers t h a t  precludes undel.standing o f  explanations contained i n  thi* 
authol-iration for voluntary consent. 
PURPOSE OF THIS RESEARCH STUDY:   he study is about church membership retention. There am-e a min imum of 170 ~ e o e l e  inv i ted  
to  paaficipate i n  this study. The pul.pose of t h e  study is to  examine i f  there is a relationship between satisfaction w i th  at t r ibutes o f  
wet-ship, C ~ Y I . C ~  c h a ~ - a c t e ~ . i s t i ~ ~ .  C Y I . C ~  membsv characteristics, and intention to  leave. The study uses responses from a quest ionnaire 
to  determine the factors associated with a church member's intention to leave a church. 
PROCEDURES: I f  you agvee t o  palticipate, aftel-reading this voluntaly consent f0l.m. you mrlst agree by  clicking ths  -Yes. I agree" 
button a t  t h e  end of th is form. you  ill be given 4 questionnaires. YOU will ans~vcv the questions on the questionnaires. I t should take 
about 15 minutes to  complete the questionnaires. You wil l submit  the  quertionnail.e b y  clicking on t h e  "submit"  bo t tom a t  the  end o f  
the  survey. I f  yaur choose not t o  participate, you may click -Exit This Survey". 
PoSSlaLE RISKS OR DISCOMFORT:   his study involves minimal r isk.  you  may find t h a t  some of the  questions are sensitive i n  
nature. I n  addition, participation i n  this study requires s minimal amount of you,- t ime and cfF0l.t. 
POSSIBLE BENEFITS: There may b e  no din-ect benefit to you i n  participating in Chis ~esearch. But knowledge may be gained which may 
help improve membe,-ship ,retention i n  churches. 
FINANCIAL CONSIDERATIONS: There is no financial compensation for your palticipation i n  this resealrh. There are no costs t o  YOU a5 
a result o f  your participation i n  this study. 
ANONYMITY: Sut-veys will be anonymous and anonymity is preserved i n  this study. No identifying information i* collected from 
participants. SurveyMonkey will use Secure Socket layer (SSL)enctyption for both the suwey link and sutvey page during transmission 
to  ens"#-e confidentialitq and survey security. SuweyMonkcy will not  record yaur personal identification infonnatian. You will be advised 
of the b~.owse~.tqpe and version necessary for propel- enc~ypt ion  on the consent form i f  necessaqy. Finally, your email address, I P  
address, and individual responses wil l not  be identified nor tracked as part o f  data collection. You wil l no t  be identif ied and data wil l 
be reported as -group' responses. 
  he results of this study may be published i n  a dissertation, scientific journals or presented a t  professional meetings. I n  addition. 
your individual privacy will be maintained in  all publications or presentations resulting from this study. 
All the data gathered dul-ing this study, which wen-e previously described, will be kept strictly confidential by the #reseal-cher. Data will be 
stored i n  locked files. All information will be held I" str ict  confidence and wil l not  be disclosed unless required by law or regulation. 
RIGHT TO WITHDRAW: You are free to  choose whether 01- not  to participate i n  this study. There wil l be no penalty or loss of benefits 
t o  which you a1.e otherwise entit lsd i f  you choose not to participzte. 
CONTACTS FOR QUESTIONS/ACCESSTO CONSENT FORM: Any further questions you have about this study 01. your participation in  it, 
eithel- now or any t ime i n  the future, will be answered by  Laura l o n e r  who may be reached at: and 01-. Jeanette Francis, 
faculty advisor who may be reached at:  FOI. any questions regarding your ,rights as a  research subject, you may call 
Dr. Farideh Farazrnand, Chair o f  the Lynn Univel.sity Institutional Review Board for the Protection o f  Human Subjects, a t  (   
 IF any problems arise as  a result of your participation i n  this study, please call the Principal Investigator (Laura lones) and the 
faculty advisor (Dr. Ieanette Francis) immediately. 
AFFIDAVIT: I hereby certify that  a written explanation of the nature of the  above project has been PI-ovided t o  the  person participating 
in  this pl.oject. A copy of the wl-itten documentation provided is attached hereto, By the person's consent t o  valuntaly participate i n  
th is study, the person has rep,-esented that helshe i s  a t  least 18 years of age, and tha t  he/she does no t  have a medical problem or 
language or educational barriel- t h a t  pl.ecluder his lher understanding o f  m y  explanation. Therefore, I he#-eby certify that to  the best 
of m y  knowledge the pel-son participating in  this project understands clearly the nature, demands, benefits, and  risks involved in  
hislher participation. 
Laula P. lones- Date OFIRE Approval: 
Signature o f  Investigator 
I f  you vtish to  participate you MUST check 'Yes, I agl-ee", and click on 'Next'', otherwise click "Exit this surrey" a t  the top o f  this farm 
i f  you do no t  wigh t o  participate i n  this study. 
1. Do you agree to participate in this survey? 
0 yes,  I agree 

